Factors influencing entrepreneurial intention among black female millennials by Vinindwa, Dumisa Innocentia
COPYRIGHT AND CITATION CONSIDERATIONS FOR THIS THESIS/ DISSERTATION 
o Attribution — You must give appropriate credit, provide a link to the license, and indicate if
changes were made. You may do so in any reasonable manner, but not in any way that
suggests the licensor endorses you or your use.
o NonCommercial — You may not use the material for commercial purposes.
o ShareAlike — If you remix, transform, or build upon the material, you must distribute your
contributions under the same license as the original.
How to cite this thesis 
Surname, Initial(s). (2012). Title of the thesis or dissertation (Doctoral Thesis / Master’s 
Dissertation). Johannesburg: University of Johannesburg. Available from: 
http://hdl.handle.net/102000/0002 (Accessed: 22 August 2017).    
  
 
FACTORS INFLUENCING ENTREPRENEURIAL INTENTION 
AMONG BLACK FEMALE MILLENNIALS 
 
by 
 
DUMISA INNOCENTIA VININDWA 
 
 
a minor dissertation submitted in partial fulfilment of the requirements for the degree 
of 
Master’s of Commerce 
in 
Business Management 
 
 
at the 
College of Business and Economics 
UNIVERSITY OF JOHANNESBURG 
 
Supervisor: Prof. E. Bbenkele 
  
2019 
 
 
 
 
ii 
 
DECLARATION 
 
I certify that the minor dissertation submitted by me for the degree Master’s of Commerce (Business 
Management) at the University of Johannesburg is my independent work and has not been 
submitted by me for a degree at another university. 
 
__DUMISA INNOCENTIA VININDWA_ 
(Name in block letters – no signature) 
 
  
iii 
 
ACKNOWLEDGEMENTS 
Praises be to Qamata for having crafted this learning experience as part of my journey. 
There is no measure that I can think of which I can equate to the gratitude in my heart. 
Camagu!  
Secondly, my precious mother.  Enkosi mzali, for all that you have been, all that you 
are and all that you will continue to be to me. You are the epitome of Mvelinqangi’s 
love for us as your children.  
To my siblings (cousins included) your support bantasekhaya is what got me to this 
moment and for that I am forever grateful. 
To my fiancé, abakwa Gumbi and my best friends, if it weren’t for your constant 
questioning of my progress and your support, this dissertation would have remained 
a work in progress for a while longer. 
To my former colleagues at the University of Johannesburg and current colleagues at 
Standard Bank thank you for your constant support, it has been truly appreciated. 
To my supervisor, Prof Bbenkele, thank you for your patience, your words of 
encouragement and your prayers.   
Lastly, thank you to the University of Johannesburg for the financial support that 
afforded me the opportunity to complete this qualification.  
  
iv 
 
ABSTRACT  
There have been noteworthy developments in the field of entrepreneurship and 
entrepreneurship research over the recent years, with research into women 
entrepreneurship fast becoming the leading area of interest in this field. Scholastic 
research on women entrepreneurship has focused mainly on existing business as well 
as the factors that impact the successes of such businesses. Notwithstanding the 
developments in this area, it is imperative to keep in mind that, within this sphere, 
women possess a variety of characteristics that may further impact on their intentions 
to participate in entrepreneurial activities. These additional/different characteristics 
include age and race. In a nation like South Africa, with a history of oppression of 
particular individuals, the development of these individuals in the era of democracy 
warrants in-depth research. This study was undertaken with the purpose of obtaining 
more insight into a group that is characterised by elements of age, race and gender 
that in the past and, to an extent in the present, would have been considered 
disadvantageous. This study is aimed, therefore, at determining the factors that 
influence entrepreneurial intentions among black female millennials. The study is a 
combination of exploratory and descriptive research. Data collection was conducted 
through a focus group and questionnaire. The population group that was targeted for 
the purposes of this study were black female individuals born between the years 1980 
and 2000 (known as ‘millennials’). The sampling size was 250 (10 participated in the 
focus group participants, while the remaining 240 completed the questionnaire). The 
administration of the questionnaire yielded 200 responses that were usable for 
statistical analysis. The statistical tests applied included exploratory data-, correlation-
, as well as multiple regression analyses, to determine the conclusion of what the study 
sought to address. The results from the analysis indicated that entrepreneurial 
intentions among black female millennials varied based on the impact of various factor. 
From the data gathered for this study, it revealed that the respondents hereof found 
that family responsibilities, Black Economic Empowerment and access to 
entrepreneurial education and training is key to enhancing entrepreneurial intention. 
Overall, this study will assist both individuals and entities to understand which factors 
ought to be addressed to stimulate entrepreneurship. Suitable strategies can then be 
developed in a bid to encourage entrepreneurship and subsequently to increase 
economic development. 
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CHAPTER ONE: INTRODUCTION TO THE STUDY 
1.1 Introduction 
Entrepreneurial activities are widely regarded as fundamental to economic growth 
(Drine and Grach, 2014). Despite efforts by the government of South Africa to stimulate 
entrepreneurship, SA Vision 2020 (2016) indicates that entrepreneurial activity in the 
country remains very low, given that it is a developing nation. The groups displaying 
low levels of entrepreneurship are the youth, women, and black African individuals 
(Global Entrepreneurship Monitor, 2017). There is a significantly varying degree of 
involvement in entrepreneurship among women in different countries (Kelley, Brush, 
Greene and Li, 2013). Various scholars have also cautioned against the generalisation 
and application of findings from research conducted in developed economies to 
transitioning and emerging economies (Villasana, Alcaraz-Rodriguez and Alvarez, 
2016). Therefore, the requirement for research vis-à-vis young black African women’s 
entrepreneurship activity in emerging economies, particularly in sub-Saharan Africa, 
has emerged (Villasana et al., 2016). This study aims to bridge this research gap by 
establishing the factors that influence entrepreneurial intention among black female 
millennials. 
 
1.2 Background and Motivation for the Study 
As indicated by Chetty, Greyling and Van Zyl (2000), the development of the economy 
forms part of a government’s key areas of concerns in any nation. Chetty et al. (2000) 
also state that, where there is an increase in employment, economic development and 
the standard of living of a nation’s populace will also improve. Drine and Grach (2014) 
confirm that entrepreneurial activities are typically seen as the engine of economic 
development. Entrepreneurship adds to wealth and job creation, promotes innovation, 
and nurtures independence and the feeling of personal victory for the individual 
(Naude, 2010). SA Trading Economics (2016) states that the unemployment rate in 
South Africa reached an average of 25.29% between the years 2000 and 2016. The 
principal problem lies in the employment and/or opportunity creation for women and 
youth, where the unemployment rate for these groups of people is estimated to be 
more than 60% (SA Vision 2020, 2016). Reports by Statistics South Africa have 
revealed that young black women are those most affected by joblessness and its 
consequences (Statistics South Africa, 2016) such as poverty and crime. Various 
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elements are contributing to the increasing unemployment rate (and the resultant dire 
economic conditions) within South Africa. Bbenkele and Madikiza (2016) identify the 
worldwide economic recession as one of the conditions that has undesirably affected 
a considerable number of countries around the world. They also state that this 
recession has focused more attention on the function of the government, as individuals 
and businesses around the world anticipate that their governments will reduce the 
economic burdens. “Based on the optimistic hope that entrepreneurial activities 
stimulate economic growth and development, governments all over the world 
encourage new business ventures and actively support potential entrepreneurs” 
(Preisendoerfer, Bitz and Bezuidenhout, 2014, p.163). Consistent with this notion, 
Bbenkele and Madikiza (2016) suggest that the government of South Africa adopt an 
entrepreneurial tactic to increase revenue, given the prevailing economic conditions. 
The National Treasury (2016) stated that the government keeps on putting resources 
into small business development to address the issues of unemployment and to 
stimulate business enterprise. Despite these endeavours, SA Vision 2020 (2016) 
states that the rate of entrepreneurial activity in South Africa is low, given that it is an 
emerging economy. SA Vision 2020 (2016), citing the Global Entrepreneur Monitor 
Report, indicated that the early-stage total entrepreneurial activity (TEA) of South 
Africa was very low, measuring up to 7% in 2014. The TEA index is the key 
measurement utilised for comparison of new business start-ups between countries 
(SA Vision 2020, 2016). The TEA index included the following statistics (based on 
responses from individuals aged between 18 and 64): 
• Established business ownership: 2.7% 
• Perceived opportunities: 37% 
• Perceived capabilities: 38% 
• Entrepreneurial intention: 10% 
• Fear of failure: 25% 
Despite the fact that there has been a slight increase in female enterprises, principally 
because of government backing, the perception of prospects to establish enterprises 
and the faith that people have in their own particular capacities to pursue such 
enterprises remain distressingly low for South Africans, compared with other sub-
Saharan African nations (SA Vision 2020, 2016). Lately, research pertinent to 
business enterprise among women has been considered far and wide (Guma, 2015). 
10 
 
Nonetheless there is a geographical tendency in the literature towards industrialised 
(developed) nations (Villasana, Alcaraz-Rodriguez and Alvarez, 2016; Brush and 
Cooper, 2012). Kelley et al., (2013) caution that the level of involvement in business 
enterprise among women fluctuates significantly between countries. Some 
researchers have cautioned against generalising the findings from research 
conducted in developed economies, indicating that careful consideration ought to be 
given, prior to applying such findings, to the context of emerging economies (Villasana 
et al., 2016). The need for research into women’s entrepreneurship in emerging 
economies, particularly in sub-Saharan Africa, has thus arisen. 
In the context of the insights given by Statistics South Africa, which revealed that the 
most astounding joblessness rate is that of young black women, it is imperative to 
undertake this study. Moreover, in earlier sections it has been suggested that there is 
a gap in research into female business enterprises in developing economies such as 
South Africa. So, it is essential to uncover the factors affecting entrepreneurial 
intention among black female millennials if this research gap is to be closed. 
 
1.3 Problem Statement 
Generally, the entrepreneurship field is one that has been dominated by male 
individuals (Knowledge @ Wharton, 2015). Statistics South Africa and various other 
publications have previously said that black women and the youth, for different 
reasons, show an absence of interest in, or the capacity to pursue, entrepreneurial 
undertakings, in contrast with other gender and race groups (SA Vision 2020, 2016). 
“The suggested reasons for the lower self-employment rate of black women and youth 
extend from gender stereotypes to shortages in financial and other resources and 
discrimination from potential customers” (Urban, 2011, p.3). Chinomona and Maziriri 
(2015, p.105), referring to Akhalwaya and Havenga (2012), indicate that “women have 
to cope with negative prevailing social and cultural attitudes, lack of education and 
training, as well as gender discrimination”. These groups of people are pivotal to the 
improvement of South Africa and, in the wider context, of Africa. The inability to 
incorporate them as a major aspect of the economy will result in the consistent 
financial underperformance of the nation and the continent in the present and in the 
future. Van Tonder and Groenewald (2018) express concern with the level of 
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entrepreneurial intention among the youth in South Africa indicating that it is the lowest 
in Sub-Saharan Africa. This study thus seeks to reveal the perceptions that black 
female millennials (people born between the years 1980 and 2000) have of 
entrepreneurship, and whether there are particular factors that add to the 
understanding of entrepreneurship that this group has. The study also expects to 
identify whether black female millennials have intentions to set out on entrepreneurial 
endeavours, and to establish which factors impact their choices to undertake such 
endeavours. The reason for doing this is to advise about the procedures that might be 
followed at a later stage to address the low entrepreneurial level among black female 
millennials. 
 
1.4 Objectives and Hypotheses of the Study  
 
1.4.1 Primary Objective 
The main objective of this study is to establish the factors that impact entrepreneurial 
intention among black female millennials. 
 
1.4.2 Secondary Objectives 
The study was carried out with the intention of fulfilling three secondary objectives, set 
in accordance with the primary objective:  
• To identify perceptions that black female millennials have of entrepreneurship 
• To determine the factors that influence black female millennials’ perceptions of 
entrepreneurship 
• To identify factors influencing the entrepreneurial intentions of black female 
millennials. 
 
1.4.3 Hypotheses 
To fulfil these objectives, the following hypotheses were developed: 
H1a: Black female millennials have lower entrepreneurial intentions 
H1b: Black female millennials have higher entrepreneurial intentions  
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H2a: Black female millennials have difficulty accessing resources required to start 
businesses 
H2b: Black female millennials do not have difficulty accessing resources required to 
start businesses 
H3a: Education levels among black female millennials determine the level of 
entrepreneurial intention  
H3b: Education levels among black female millennials do not determine the level of 
entrepreneurial intention 
H4a: Family responsibilities ascribed to black female millennials hinder them from 
starting businesses 
H4b: Family responsibilities ascribed to black female millennials encourage them to 
start businesses 
The study followed an exploratory and descriptive approaches with data collected 
through a focus group and the findings thereof used to design the questionnaire. The 
data collected through the questionnaire was used to test the hypotheses.  
The sample from which the data      was collected was based on non-probability 
sampling techniques of purposive, self-selective, and snowballing sampling. They 
were also selected based on the following traits: 
• Black – this characteristic refers to the race group that includes individuals of 
African descent, often referred to as ‘Black Africans’. 
• Female – individuals must be of the female gender. 
• Millennial – this refers to individuals born between the years 1980 and 2000 
 
1.5 Chapter Layout 
 
1.5.1 Chapter 1: Introduction to the study 
This section establishes the foundation and method of reasoning, giving the setting 
and clarifying the significance of the study for the reader.  
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1.5.2 Chapter 2: Literature Review 
Chapter 2 presents the literature review, in which the researcher examines female 
business enterprise across, focusing on research that affects young black women in 
particular.  
 
1.5.3 Chapter 3: Research Methodology 
This section incorporates the philosophical worldview selected; the research approach 
and methodological decision. The chapter is also inclusive of population and sampling 
methods selected.  
 
1.5.4 Chapter 4: Data Presentation, Analysis, and Interpretation  
This section focuses on the discussion of the findings and the interpretation of the 
outcomes. It incorporates a discourse on the discoveries of the focus group and those 
of the questionnaire. 
 
1.5.5 Chapter 5: Conclusion, Limitations, and Recommendations 
This chapter comprises the conclusion, the limitations of the study, and 
recommendations for future research. 
 
1.6 Chapter Summary 
This chapter introduced the research that is to be carried out in this study, the 
background and motivation for the study, and the problem statement that aimed to 
provide context. This allowed the importance of the study to be described to the reader. 
The methodology with which the research would be conducted and how the data would 
be collected and analysed was also included to provide further details about the 
research framework of the study. The chapter concluded with the structure of the minor 
dissertation and what each chapter seeks to address. The next chapter provides a 
discussion of the literature pertinent to this study.  
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CHAPTER TWO: LITERATURE REVIEW 
2.1 Introduction 
There has been noteworthy research that has been done in entrepreneurship. Some 
of the research focuses on small businesses – for example, Smekalova, Hajek, Belas 
and Machacek’s (2014) journal article titled Perception of small and medium 
entrepreneurship in the Czech Republic. Other research includes gender-specific 
research such as that of Keefe’s (2010) journal article titled, Women, work, and 
(re)marriage: Entrepreneurship among Swahili women in coastal Tanzania. The 
studies address a variety of issues that affect the development of entrepreneurship in 
various parts of the world. Chapter Two will explore some of the research that has 
been done that looks into entrepreneurship. In this chapter, the concept of 
entrepreneurship; its definition; what it encompasses; and its evolution over the years, 
will be discussed. Entrepreneurial intention (EI) as a component of entrepreneurship 
will be explored thereafter. Azjak’s theory of planned behaviour and social feminist 
theory, as tools for measuring EI, will be discussed to explain EI further. To give 
background to the aim of the study, the intrinsic and extrinsic factors that influence 
entrepreneurship will be discussed, and a detailed discussion of entrepreneurship 
globally will be included. This discussion will factor in contrasts in entrepreneurship 
between developing and developed countries. A detailed discussion of the state of 
South Africa will also be included, with a greater focus on black-entrepreneurship, 
women-entrepreneurship, and youth-entrepreneurship. The purpose of this discussion 
will be to unpack each of the elements (race, gender, and age) of the unit of 
observation and how this impacts them, as the goal of the study is to understand the 
impact of the combination of these elements as relevant to EI. The chapter conclude 
with a summary of the chapter.  
 
2.2 Entrepreneurship 
Different nations around the world have been dealing with issues of unemployment, 
with some confronting more serious cases than others. In some nations, such as South 
Africa, where the unemployment figure was estimated at 26.7% in 2016, there has 
been a sharp increase in unemployment, prompting an increased focus on finding 
ways to manage joblessness and its consequences, such as destitution (Kasseeah, 
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2016). A solution to the issue of joblessness, in both developed and emerging 
economies, has been to encourage entrepreneurship – that is, urging the jobless to 
make their own employment, and later create jobs for others (Kasseeah, 2016). 
Decreasing unemployment must be a joint task of citizens and their governments. 
Laguna (2013) states that people must start their own businesses or be self-employed 
to establish ways out of joblessness. According to Kasseeah (2016), the establishment 
of new business ventures is the engine of economic growth and employment creation. 
Individuals must therefore set out to pursue entrepreneurship. Entrepreneurship is, by 
and large, characterised as the way to create new riches, and most entrepreneurial 
activities take the form of a business (Kasseeah, 2016). With the help of government 
where possible, people can effectively establish and operate their business ventures. 
The business environment today is portrayed by an assortment of mind-boggling and 
colossal changes (Mortan, Ripoll, Carvalho and Bernal, 2014). These changes have 
been caused by various financial and psychosocial factors that have brought about 
the movement of job markets towards knowledge-based activities (Mortan et al., 
2014). But these changes have also included economic recessions and financial 
crises.  
Financial crises ordinarily prompt a slowdown in monetary activity and fundamentally 
influence levels of destitution and income distribution through the employment channel 
(Kasseeah, 2016). The effect of the economic crisis, which was experienced by 
numerous developing nations, emerged from a falling interest in exports, bringing 
about extensive downsizings and high joblessness rates (Kasseeah, 2016). Along 
these lines, the economic crisis that numerous nations have recently faced, or are still 
faced with, has resulted in entrepreneurship being an option that has emerged as an 
engine for development, monetary and social advancement, and cultivating 
development and the sustainability of organisations and economies (Galvão, 
Mascarenhas, Rodrigues, Marques and Leal, 2017). Julien (2010) as referred to in 
Galvão et al (2017) is of the opinion that business and economic growth are clearly 
related such that countries that accomplish growth in entrepreneurship will accomplish 
higher economic development. Business enterprise has likewise gained impetus as a 
driving force, as it is to a great extent agreed that venturesome countries have a 
tendency to be wealthier (Kasseeah, 2016). Increased levels of business enterprise in 
a nation will result in a more prominent level of development, as it occurs with 
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monetary advancement and the degree of novelty (Sánchez, 2013; Galvão et al., 
2017). 
Business creation is a vital channel of gross domestic product (GDP) development 
(Kasseeah, 2016). The nations with the best entrepreneurial movement demonstrate, 
for the most part, a more prominent growth in GDP. More firms incur an extended 
scope of items, more rivalry, lower costs for customers, and better reception of 
innovation, all of which somehow add to development and advancement (Kasseeah, 
2016). Further, Kasseeah (2016) states that inventive thoughts that are changed into 
fruitful business activities can influence the most underprivileged individuals to 
understand their capabilities the creation of their own employment thus securing a 
more formidable place in the world. Thus, business enterprise is related to 
advancement, employment, and wealth creation, and so prompting economic 
development (Galvão et al., 2017). 
Business enterprise has recently confirmed its place as one of the greatest economic 
forces (Kuratko, 2005), and as a main force for the advancement of numerous 
countries (Galvão et al., 2017). Despite adjustments in the job markets, there are 
opportunities for new business ventures, especially in light of the fact that boundaries 
that were prevalent in this market in the past have gradually been removed (Mortan et 
al., 2014). 
Maybe the principal advantage of entrepreneurship is that of job creation; nonetheless, 
different advantages can be gained from entrepreneurship (Mortan et al., 2014). These 
other essential advantages include economic development, an increase in overall 
productivity, and an increase in competition among organisations, and so inspiring 
organisations to react by being more creative and efficient (Mortan et al., 2014). “Thus, 
entrepreneurship is increasingly important for the development of a country” (Galvão 
et al., 2017, p.264), and the entrepreneur is the best change agent (Galvão et al., 
2017). 
Entrepreneurship also reveals the capabilities of people as they endeavour to 
accomplish more than just the financial advantages of owning a business. Mortan et 
al. (2014) explain that, for people pursuing entrepreneurial endeavours, fulfilment, 
freedom, and self-actualisation also end up being key motivators in this pursuit. And 
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entrepreneurship assumes a positive role in creating prosperity, diversity of choice, 
and self-improvement (Mortan et al., 2014). 
Kelley et al. (2013) argue that entrepreneurship positively affects the financial 
advancement of areas and nations: the making of new endeavours will trigger local 
investment, prompting the formation of new employment, advancing competition and 
improvement among firms (Ratten, 2014; Galvão et al., 2017). Entrepreneurship 
stretches beyond benefitting individuals who set out on these endeavours 
(Rachmawan, Lizar and Mangundjaya, 2015). Entrepreneurship likewise helps 
government to increase economic growth and development, considering the new jobs 
created when new business ventures are established; advances the welfare of 
citizens; and creates value for society. Thus, the growth of entrepreneurship in society 
is vital (Rachmawan et al., 2015).  
Development is vital for expanding levels of income and for establishing a framework 
for reducing poverty, enhancing human welfare, and upgrading overall advancement 
(Edoho, 2017). Development empowers nations to build the accessibility and 
circulation of fundamental life-maintaining products and ventures. It empowers nations 
to create more employment and better training, thus growing the scope of financial 
and social choices that are accessible to people (Edoho, 2017). 
Entrepreneurship can happen in an assortment of areas and spaces. According to 
Iakovleva, Kolvereid and Stephan (2011, p.360), “the contribution of entrepreneurs to 
an economy varies according to its phase of economic development”. Iakovleva et al. 
(2011) state that economic development has three main phases that are differentiated 
according to the gross domestic product (GDP) per capita of the country, coupled with 
the primary goods compared with its total exports. These phases are factor-driven, 
efficiency-driven, and innovation-driven. This extends to organisations of varying size 
and number of years in existence, and to people of different ages, genders, and 
backgrounds. In every one of these instances, entrepreneurship is interpreted 
contrastingly and happens at different degrees and frequencies. The most 
unmistakable contrast in these entrepreneurial endeavours that has recently sparked 
the enthusiasm of many researchers is that of entrepreneurship in different countries. 
This interest is regularly interpreted by many through differentiating entrepreneurial 
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exercises between developing and developed nations. The next section will explore 
this theory in more detail. 
 
2.3 Entrepreneurship in developed and developing countries 
Researchers have discovered that entrepreneurial exercises can reduce destitution in 
both advanced and emerging economies (Tang and Koveos, 2004, referenced in 
Chen, Shen, Naznin, Wang and Wu, 2014). As indicated by Chen et al. (2014), when 
an individual live below the destitution line, receives little pay, or lacks employment, 
he or she is said to be financially impoverished, which is poverty in outright terms.  
Entrepreneurship has been one of the driving forces in modern economies for the past 
decade (Kökalan and Akinci, 2016). It is regarded as a significant component in the 
growth of emerging economies, as it enables them to achieve economic growth and 
encourages sustainable business practices (Ratten, 2014). Developing economies are 
confronted by unique constraints regarding entrepreneurship. Some of the difficulties 
that small- and medium-sized enterprises (SMEs) confront include access to credit 
and other assets; the regulatory structure to which these organisations need to adhere; 
the business context in which they must operate; and the abilities required to run the 
enterprises successfully (Brixiova, Ncube and Bicaba, 2015). Brixiova et al. (2015) add 
that the variables required for the creation and upkeep of entrepreneurial conditions 
contrast with the level of a nation’s development (e.g., factor-driven, resource-driven, 
and innovation-driven). Given this background, a closer investigation of research 
conducted in sub-Saharan Africa (SSA) demonstrates that entrepreneurship rates 
have expanded substantially; however, numerous entrepreneurs start their 
businesses out of need rather than opportunity in this area (Brixiova et al., 2015). 
Developing countries may confront comparative difficulties concerning 
entrepreneurship; however, some difficulties are unique to each country, and these 
must be analysed. Findings on determining the elements that influence entrepreneurial 
intentions vary within nations and societies, and a few studies consider that the local 
setting is important to build the relevance and precision of the studies (Koe, Sa’ari, 
Majid, and Ismail, 2012).  
The sustainability of growth in developing countries over the long term is derived from 
their entrepreneurial abilities, and their ability to address current business challenges 
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by emphasising cooperative solutions (Ratten, 2014). Though there may be 
assumptions in many developing nations that they lack the capacity to be 
entrepreneurial, this is not generally the case, as collaborative enterprise includes the 
creation and use of chances made possible by links with people, organisations, and 
government entities (Ratten, 2014). Ratten (2014) further posits that social history, 
attitudes of their governments, and advancements in their communities, businesses in 
emerging nations contrasts with that in developed nations. This study will provide 
further details on matters pertinent to the development of women entrepreneurship 
within South Africa.  
Iakovleva et al. (2011) express the view that developing economies tend to be 
proficiency-driven, while developed economies have a tendency to be advancement-
driven. In proficiency-driven economies, governments and organisations will probably 
favour putting resources into industrialisation to accomplish greater efficiency and 
economies of scale. As the economy builds, the emphasis on industrialisation logically 
moves towards the development of administration, to modernise it (Iakovleva et al., 
(2011). This advancement is ordinarily connected with expanding the focus on 
improved research and the development of knowledge, which prompts inventive, 
opportunity-seeking entrepreneurial practices. In advancement-driven economies, 
imaginative entrepreneurs may have a greater effect on work creation, economic 
development, and prosperity (Iakovleva et al., 2011). The Global Entrepreneurship 
Monitor, as cited in Iakovleva et al. (2011), shows that the level of early stage 
entrepreneurial action – i.e., the number of individuals who are establishing their own 
ventures or who are proprietary directors of new organisations – is generally higher in 
productivity-driven than in advancement-driven economies. Given the setting of this 
study, the state of business in South Africa will be discussed in the next section. 
 
2.4 Entrepreneurship in South Africa 
According to Brixiova et al. (2015), middle-income nations in Southern Africa have 
been engaging with issues of low employment creation, demographic pressure, and 
youth unemployment. “South Africa is one of the countries where several initiatives 
have been implemented since 1994 to boost the economy and, particularly, 
entrepreneurship” (Brière, Tremblay and Daou, 2014, p.17). As indicated by SA 
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Trading Economics (2016), the unemployment rate in South Africa averaged 25.29% 
between 2000 and 2016. The principal challenge is to provide jobs and opportunities 
for the youth and women, among whom the estimated unemployment level is in excess 
of 60% (SA Vision 2020, 2016). In the Quarterly Labour Force Survey, Quarter 1, 2016, 
released by Statistics South Africa (StatsSA), the unemployment rate in the Gauteng 
Metropolitan districts was among the highest in South Africa, with the cities of 
Johannesburg and Ekurhuleni having 29.8% and 34.4% unemployment rates 
respectively (Statistics South Africa, 2016). The report by StatsSA revealed that black 
female youth are the most affected by unemployment and its consequences (Statistics 
South Africa, 2016). 
Different elements have contributed to the high unemployment rate (and the resulting 
poor financial conditions) in South Africa. Bbenkele and Madikiza (2016) highlight the 
worldwide economic recession as one of the factors that have adversely affected a 
great number of economies across the globe. The 2008 global crisis significantly 
affected nations in Southern Africa (Brixiova et al., 2015). This negative impact 
resulted from trade with firms globally, as in the case of South Africa, which trades 
directly with these firms, or through export proceeds, as in the case of Botswana and 
Namibia. This financial crisis, among other issues, resulted in joblessness. Bbenkele 
and Madikiza (2016) also argue that these recessions have highlighted the role of the 
state, as individuals and businesses around the globe expect their governments to 
mitigate the economic burden. Based on the optimistic hope that entrepreneurial 
activities stimulate economic growth and development, governments all over the world 
encourage new business ventures and actively support potential entrepreneurs 
(Preisendoerfer, Bitz and Bezuidenhout, 2014). 
Fatoki (2016) states that poverty levels in South Africa have decreased from 57.2% in 
the year 2006 to 45.5% in the year 2011. Nonetheless, he cautions that this is still an 
unsuitably abnormal state of poverty. Fatoki (2016) states that the Gini coefficient of 
South Africa was 0.63 in the year 2013, and that the country was the fourth most 
unequal society in the world. Urban (2011), too, notes that there are profound 
established imbalances in the South African economy that play a noteworthy role in 
decisions on development, progress, job creation, and poverty reduction, especially 
when the gap between poor people and the rich is growing. These figures also 
highlight the significance of attending to unemployment issues in the nation.  
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Urban (2011) contends that different elements impede endeavours to address 
unemployment and believes that South Africans tend to have a feeling of privilege and 
expectation – that private organisations and government will create employment 
opportunities – and so are less inclined to create their own employment. Also, aspiring 
entrepreneurs lack entrepreneurial experience, entrepreneurial training and 
education, and business-orientated networks, and they battle to access finance 
(Herrington, Kew and Kew, 2010, as referred to in Urban, 2011). With access to skills, 
mentors, social networks, innovation, and finance, young business visionaries could 
drive economic development and advance socially in the years to come (Brixiova et 
al., 2015). 
Creating productive, secure, and well-paying opportunities for the youth is key, 
particularly since this young population is growing rapidly and most of the youth are 
becoming more educated than the youth of the past (Brixiova et al., 2015). The issue 
of job creation thus becomes one of the major challenges that policymakers strive to 
address. Brixiova et al. (2015) state that these efforts of the policymakers are in vain, 
as unemployment among the youth continues to grow in middle-income countries and 
low-income countries. 
While trying to address the issue of joblessness and stimulate entrepreneurship, the 
South African government keeps putting resources into private venture advancement 
(National Treasury, 2016). Despite these endeavours, SA Vision 2020 (2016) shows 
that South Africa’s rate of entrepreneurial activity is low for a developing country. The 
Global Entrepreneur Report (2016) indicates that South Africa’s early-stage total 
entrepreneurial activity (TEA) index, the main index used for comparing the rate of 
new business start-ups between countries, was relatively low at 7% for 2014. The TEA 
included the following statistics (the figures were based on responses from individuals 
aged between 18 and 64): 
• Established business ownership: 2.7% 
• Perceived opportunities: 37% 
• Perceived capabilities: 38% 
• Entrepreneurial intention: 10% 
• Fear of failure: 25% 
 
22 
 
2.5 Entrepreneurial Intention 
According to Laguna (2013, p.255), “intention is defined as a conscious state of mind, 
connected with directing attention toward starting a new business”. Entrepreneurial 
intentions can be characterised as a cognisant mindfulness and belief by a person 
with intentions to set up an enterprise eventually (Nabi & Linan, 2011). Ni, Ping, Ying, 
Sern and Lih (2012) characterise entrepreneurial intention as the eagerness of people 
to participate in entrepreneurial activity, to be self-employed, or to start up a new 
business. Rankhumise (2014) states that entrepreneurial intentions are regarded as 
the predecessors of entrepreneurial activity. Thus, individuals who set out on 
entrepreneurial exercises have already had the aim to do so. Intentions speak to a 
future strategy that will be followed and sustained and serve as the most accurate 
indicators of premeditated future behaviours (Ajzen, 1991; Ajzen and Fishbein, 2000 
as referred to in Laguna, 2013). Koe, Sa’ari, Majid and Ismail (2012) demonstrated 
that entrepreneurial activities start with some level of entrepreneurial intention before 
pursuing a career in entrepreneurship. People will not become entrepreneurs 
overnight without specific triggers and, more specifically, the intention (Koe et al., 
2012). Studying entrepreneurial intention is thus a practical and valuable way to deal 
with understanding genuine entrepreneurial conduct (Zhang and Cain, 2017). 
In entrepreneurship research, it is critical to comprehend the components that 
influence entrepreneurial intention (EI). In this way, examining the determinants of EI 
is a basic step towards recognising techniques for creating capable entrepreneurs 
(Koe et al., 2012). An increasing number of researchers concur that the production of 
new business endeavours ought not to be considered as solitary events, but instead 
as procedures that gradually develop (Laguna, 2013). The procedure of 
entrepreneurship is subject to an assortment of factors, including individual attributes, 
convictions, and demeanours (Laguna, 2013). Entrepreneurial intention formulation is 
considered one of the key phases of the entrepreneurial procedure. The stronger the 
intention to conduct a specific behaviour, the greater the likelihood of the viable 
execution of that behaviour (Laguna, 2013).  
Jayeoba (2015:221) states that three definitions of business can be extracted from the 
definition given above. These are:  
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• “Entrepreneurship is a process by which individuals create something new and 
of value by devoting time, effort, and resources”; 
• “Entrepreneurship is a behaviour of entrepreneurs who exhibit certain abilities, 
on their own, in teams, or within and without existing organisations to perceive 
and create new economic opportunities; and”  
• “Entrepreneurship results in the creation of new products, new methods, new 
organisational schemes, and new product-market combinations.” 
As indicated by Mortan, Ripoll, Carvalho and Bernal (2014), entrepreneurship is a 
multi-dimensional idea that happens in differing environments (e.g.., financial, 
mechanical, administrative, labour-related) and in different organisations.  
Nabi and Linan (2011) contend that, although EI does not always result in 
entrepreneurial conduct and activity, it remains a vital part of the start-up process, and 
is deserving of consideration in its own right. The formulation of entrepreneurial 
intention is dealt with as one of the essential phases of the entrepreneurial procedure 
(Nabi and Linan, 2011). When exploring the variables that impact the intention to take 
part in new venture creation, it is vital to consider not only the financial elements, but 
also the mental elements and the actual entrepreneur (Laguna, 2013). The mental 
elements show mostly in real-life situations in which individuals face decisions about 
whether they should take certain actions, which in this context refers to whether to 
become an entrepreneur. Once the decision is made, the entrepreneurs will confront 
real hindrances and constraints when implementing their choices (Laguna, 2013). 
 
2.6 Theories explaining Entrepreneurial Intention 
Various theories have been adopted by researchers to explain why some individuals 
are more inclined to establish business ventures than others. For this study, only two 
of the most relevant theories about EI will be discussed. The theory of planned 
behaviour has been the most popular one adopted by researchers exploring EI; 
however, the gender component, which is a major part of this study, warrants the 
inclusion of an additional theory that specifically factors in gender. Therefore, social 
feminist theory has been included specifically to address the gender issue. 
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2.6.1 Theory of Planned Behaviour (TPB) 
To gauge entrepreneurial intention, various researchers refer to the theory of planned 
behaviour. Several authors (Zhang and Cain, 2017; Yukongdi and Lopa, 2017) have 
applied the theory of planned behaviour in their research into EI. The theory of planned 
behaviour was developed by a researcher named Icek Ajzen. Nabi and Linan (2011) 
state that a considerable amount of research has been conducted with models of EI, 
with Ajzen’s TPB presumably being the one that feature most often. The three 
components that the TPB uses to anticipate EI are state of mind toward the act, social 
standards, and apparent behavioural control. As indicated by Ajzen (1991), this theory 
was produced with the aim to clarify precisely the purposes for human conduct. The 
TPB tries to give logical explanations of why humans act or respond in the way they 
do to specific circumstances and cases. As indicated by the TPB, a person’s 
disposition and perceived controls can influence that individual’s goals (Chen, Shen, 
Naznin, Wang and Wu, 2014). This theory states that a person’s intention to venture 
into enterprise relies on two variables: apparent attainability, and apparent 
attractiveness (Chen et al., 2014). These two components can be translated through 
various other factors that impact the achievability of starting a business, and that 
impact the desirability of starting a business (Chen et al., 2014:860).  
 
2.6.2 Social Feminist Theory (SFT) 
As indicated by Camelo-Ordaz, Diánez-González and Ruiz-Navarro (2016), the 
perspective of social feminist theory (SFT) is delineated as a blend of thoughts about 
gender socialisation, combined with components of mental and philosophical 
hypotheses about intrinsic contrasts among people in their identity formation or moral 
advancement. SFT conjectures that people are liable to differentiate socialisation 
systems and experiences that are significant to their observed gender, and as a result, 
will exhibit female or masculine acumen and techniques for knowing and reviewing the 
world that are unique, but are of equal importance to society (Camelo-Ordaz et al., 
2016) These unmistakable contrasts in socialisation in early life and learning 
encounters, which may originate from childhood, clarify that men and women vary not 
only in their aspiration toward business, but also in a few of the attributes thought to 
be pertinent to enterprise (Camelo-Ordaz et al., 2016). The lower levels of 
25 
 
entrepreneurial intention displayed by women could be because of their desire to attain 
a work-life balance, which diminishes their need for economic wealth (Camelo-Ordaz 
et al., 2016). Expectedly, men are anticipated to possess greater levels of self-rule 
and assertion, autonomy, self-assurance, and risk-taking inclination; as a result, SFT 
states that female individuals are probably going to show essentially lower levels of 
entrepreneurial intent than their counterparts of the opposite gender (Camelo-Ordaz 
et al., 2016). These speculations give greater context to the practices that people often 
show in entrepreneurship. They clarify why a few people are probably going to pursue 
business rather than others. The next section will discuss entrepreneurship and EI 
where various factors such as race, age, and gender are at the forefront of the 
literature. 
 
2.7 Black Entrepreneurship 
Research suggests that women and individuals of colour are particularly vulnerable to 
the adverse effects of discernments in terms of career barriers, and that such 
discernments can limit their career decisions (BarNir, Watson and Hutchins, 2011). 
Politically-sanctioned racial isolation laws deliberately restricted an overwhelming 
number of South Africans from critical interest in the economy, as access to capacities 
and to autonomous work was racially limited (Ed, 2015). The amassing method under 
apartheid restricted wealth creation to a minority racial group and forced the 
underdevelopment of black communities. The result is an economy that, by and large, 
continues to hinder most South Africans (Ed, 2015) from wealth creation. 
Since there are so few good black role models to imitate, hardly any black individuals 
today seek to be entrepreneurs (Ed, 2015). Ngcamu (2002) supports the suggestion 
of Ed (2015), that black business enterprise is still recouping from the impacts of 
apartheid laws, which the present government does not have the capacity to address 
completely. 
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2.8 Women’s Entrepreneurship 
While entrepreneurship in general appears to be expanding relatively well in 
developed economies, women’s entrepreneurship (like developing economies) 
remains a concern. In the last ten years female entrepreneurs have been considered 
important for economic development in the entrepreneurship literature. Female 
entrepreneurs have added to the diversity of entrepreneurship in the economy through 
their expanding numbers, and they have also contributed to the creation of 
employment (Kökalan and Akinci, 2016). Considering the above statement, it is 
equally fundamental to emphasise that, despite the recent noteworthy increase in the 
number of female entrepreneurs in developed nations, research still shows that there 
are fewer women-owned organisations in when compared to male-owned 
organisations (Camelo-Ordaz et al., 2016). Notwithstanding the financial significance 
of female entrepreneurs, their number still remains lower than that of male 
entrepreneurs (Kökalan and Akinci, 2016); and Camelo-Ordaz et al. (2016) have 
discovered that twice as many men are likely to pursue entrepreneurship as women. 
More recently the number of women establishing entrepreneurial ventures because of 
need or opportunity has expanded (Villasana, Alcaraz-Rodriguez and Alvarez, 
2016:149; Brush and Cooper, 2012). During 2012 an estimated 126 million women in 
67 economies established and oversaw new entrepreneurial endeavours (Kelley, et 
al, 2013); this is equivalent to more than 30% of private organisations in the formal 
economy (De Vita, Mari and Poggessi, 2014). In numerous countries across the world, 
emphasis has also been placed on what has been dubbed as the informal sector as a 
supporter of the economic wellbeing of communities (Morris, Pitt and Berthon, 1996). 
The informal sector includes all applications that fall outside the formal net of enlisted, 
licensed, authorised, measurably recorded, and properly zoned business endeavours 
(Thomas, 1988 as referred to in Morris, Pitt and Berthon, 1996). It incorporates any 
movements included in national record definitions that are not captured by the audit 
trail (Morris, Pitt and Berthon, 1996). By its nature, the informal sector produces levels 
of output that are hard to measure. In any case, this segment seems, by all accounts, 
to be broad in both developed and developing nations, and is thought to contribute 
somewhere between 16% and 75% of current GDP in many developing nations 
(Morris, Pitt and Berthon, 1996). According to Bbenkele and Kasinganeti (2013) in the 
case of South Africa, the informal sector has, on average, contributed about 5.6% to 
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the GDP. Nonetheless, the phenomenon of female entrepreneurs is increasing, and 
should be acknowledged as enhancing economic growth (Kesting and Jaeger, 2013; 
Mitchell, 2011; Terjesen and Amoros, 2010; Weeks and Seiler, 2001 as referred to in 
Villasana et al., 2016). Due to this developing phenomenon, more studies applicable 
to women entrepreneurs are being conducted (Ramadani, 2015). Guma (2015) states 
that, of these studies, just a couple have offered rich subjective information appropriate 
to women entrepreneurs, and most of these studies address the developed economies 
in the North. The greater part of these studies concentrated on the attributes of women 
business people (age, training, experience, inspiration, challenges, and abilities) and 
their organisations (division, number of representatives, budgetary outcomes, 
development rate, and so on) (Ramadani, 2015). Guma (2015) adds that, while this 
examination has earned noteworthy consideration of the idiosyncrasies and attributes 
of a few women entrepreneurs, the discoveries cannot be related to developing 
nations. As indicated by Winn (2005), regardless of clear improvements, women still 
linger behind men where enterprise and economic autonomy are concerned. Their 
endeavours constantly produce low development rates and constrained potential 
(Mwobobia, 2012). Guma (2015) also asserts that women seem to be most influenced 
by retrenchments and have less access to job openings in the private sector than their 
male counterparts. 
Women are a human asset that requires expanded institutional and social assistance 
(Cohoon, Wadhwa and Mitchell, 2010; Elam and Terjesen, 2007; Estrin and 
Mickiewicz, 2011, as referred to in Villasana et al., 2016). Guma (2015) states that 
women in emerging economies face more barriers when trying to participate in the 
formal economy than those in developed economies; and the circumstances are worse 
in sub-Saharan African nations, where these sectors are mainly male-dominated (Abor 
and BIekpe, 2006). 
Women in sub-Saharan Africa confront a variety of issues that may upset or obstruct 
their financial interest and entrepreneurship (Guma, 2015). One of the striking issues 
about women – regardless of whether they are pushed into business enterprise by 
need or through identification of an open door – is their need to oversee both work and 
family duties (Kepler and Shane, 2007); they frequently look for approaches to adjust 
the burdens of both economic activity and family (Collins-Dodd, Gordon and Smart, 
2004). 
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Under-capitalisation has also been noted as one of the greatest obstructions to 
women’s entrepreneurship in developing nations (Guma, 2015). Specific financial 
issues for these women include the absence of insurance, lack of credit history, 
resources recorded in their spouse’s name, inability to qualify for loans because of 
rigorous criteria applied by financial institutions, and lack of business and 
administration experience (Guma, 2015:307). 
There are structural obstacles to women wanting to secure the essential capital for 
their start-ups, and gender bias from financial institutions may make it more 
challenging for women to obtain required financial resources to establish their own 
businesses (Carter and Rosa, 1998; Heilman and Chen, 2003 as referred to in Schoon 
and Duckworth, 2012). 
Notwithstanding the above points, Guma (2015), also emphasise some cultural 
practices as limitations that not only affect the gender dimensions of poverty alleviation 
practices, but also increase inequality among men and women in business. This 
circumstance is further intensified by the specific requirements of social order in 
developing nations, where a woman’s fundamental role is that of a spouse and mother. 
Such customary practices confine women to maternal and other family-bound tasks 
(McElwee and Al-Riyami, 2003). The blend of under-capitalisation and family 
commitments conspire to restrict women’s chances for development. Therefore, 
women do not have the opportunity to organise and learn more about business 
enterprise and about running an entrepreneurial venture (Guma, 2015). 
Gender stereotypes likewise influence female entrepreneurs negatively. Economic 
theory suggests that members of families will always pursue the most profitable 
arrangement for their families. As a result, women are likely to pursue feminised jobs, 
such as cooking and cleaning because they have a comparative advantage in the 
completion of household tasks, having been trained in these activities from a young 
age (Bakas, 2017). 
These gender stereotypes include most women being seen as the main custodians of 
the family and the home (Garba, 2011 as cited in Imhonopi, Urim, Kasumu and 
Onwumah, 2016). They are expected to assume responsibility as mothers and carry 
out the other functions of maintaining their homes and children (Imhonopi et al., 2016). 
General negative attitudes towards women-owned organisations hamper the general 
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execution of these undertakings (Jagero and Kushoka, 2011). Entrepreneurship is 
frequently seen by the general population as characteristically manly, a factor that 
conflicts with women’s validity as entrepreneurs. These generalisations now and then 
also prompt self-prohibition, as women abandon any thought of beginning 
entrepreneurial ventures (Guma, 2015). Career decisions also appear to be affected 
by gender stereotypes and general states of mind toward male- and female-oriented 
professions, with the result that women frequently hold more negative attitudes 
towards male-oriented professions (BarNir et al., 2011). 
Stevenson (2004), as referred to in Drine and Grach (2014), found that nations that 
offer motivation and emotionally supportive networks aimed particularly to help female 
entrepreneurs have higher rates of female entrepreneurship. The inability to receive 
such specific support services implies decreased levels of female enterprise (Drine 
and Grach, 2014). One of the areas that appears largely neglected in the 
entrepreneurship literature is the subject of familial strain or conflict. In some studies, 
conflict appears inevitable, as many individuals believe that their families may 
discourage their entrepreneurial plans (Pruett, 2012). “The literature on motivations, 
success factors and problems of entrepreneurs is limited to several studies by Benzing 
and Chu and their co-authors in several developing and transition economies such as 
Vietnam, India, Romania and Hungary, Ghana and Kenya, Turkey” (Le and Raven, 
2015, p.60).  
Knight (2016) describes the research that is significant to women’s enterprise as being 
limited to inspecting either racial hindrances or gender obstacles, and not using an 
interlocking framework that looks at both elements and their effect on women 
simultaneously. A gap exists in exploring different aspects that may affect EI among 
female millennial business people or aspiring female business visionaries. This study 
intends to close this gap by recognising the factors that have just been described, and 
those that may not yet have been identified, with the specific goal of gaining an 
expanded understanding of the entrepreneurial environment in South Africa. 
Women are frequently presented with diverse opportunities because of existing social 
and political frameworks (BarNir et al., 2011). The communal setting related to gender-
based socialisation results in different norms and expectations that accentuate 
gender-based stereotypes (BarNir et al., 2011). Expanding the exploration of gender’s 
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impact on decisions about seeking a profession or an entrepreneurial vocation, it 
suggests that pre-venture settings give men a larger number of opportunities than 
women, and that social standards improve sentiments about entrepreneurial fitness in 
men more than they do in women (BarNir et al., 2011). 
 
2.9 Youth Entrepreneurship 
Damon and Lerner (2000), as cited in Geldhof, Malin, Johnson, Porter, Bronk, Weiner, 
Agans, Mueller, Hunt, Colby, Lerner and Damon (2014), argue that past research has 
principally focused on business enterprise in adults; so, little is thought about how 
youth communicate with social and economic settings to gain entrepreneurial 
experience (Damon and Lerner, 2008).  
Youth entrepreneurship can be classified in three primary ways, describing three kinds 
of youth business visionaries: pre-business visionaries, growing business people, and 
emergent business visionaries (Oseifuah, 2010). Pre-business visionaries include 
youth in the teenage age group who are beginners and have limited involvement in 
business ownership (Oseifuah, 2010). What’s more, they often experience significant 
change when transitioning into the workplace and have a tendecy to try different things 
with different exercises before they manage to establish themselves as business 
people (Oseifuah, 2010). Budding/growing business visionaries include youth in their 
mid-20s. Contrary to the pre-business visionaries, this group has some experience 
acquired from business enterprises, abilities, and money to empower them to operate 
their own ventures (Oseifuah, 2010). Finally, developing/emergent business people 
are those in their late 20s – i.e., from 26 to 29 years. These young business people 
are more developed and are also likely to have gained essential experience in 
business or in other areas of life (Oseifuah, 2010). The GEM Global Report 2016/2017 
indicates that early-stage entrepreneurial activity (a measure of entrepreneurial 
activity relevant to start-ups less than 42 months old) tends to be relatively low in the 
18-24 years cohort (Global Entrepreneurship Monitor, 2016). In the year 2016, South 
Africa experienced a notable slump in participation in entrepreneurial activities by the 
25-34-year age cohort – a decrease of over 40%, compared with 2015 (Global 
Entrepreneurship Monitor, 2017). This is the age category in which entrepreneurial 
activity tends to peak; however, South Africans between the ages of 25 and 34 years 
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were the least entrepreneurially active group in 2016, with entrepreneurial rates lower 
than the 18-24-year-olds (Global Entrepreneurship Monitor, 2017). 
Brixiova et al. (2015) note that the literature lists the following issues as the key 
components that contribute to youth joblessness and thus to youth entrepreneurship:  
• demographic changes 
• human resources 
• family background and connections 
• changes to the structure and characteristics of certain countries 
• skill and geographic mismatches 
The youth tend to be less averse to taking risks when compared to older individuals, 
and so they would more likely report lower levels of entrepreneurial intention (Camelo-
Ordaz et al., 2016). Oseifuah (2010) highlights issues of lack of financial literacy and 
lack of experience as factors that impact youth entrepreneurship.  
Nabi and Linan (2011) stress that developing economies cannot be viewed as a single 
entity but must be seen instead as a varied range of nations that are frequently formed 
by unique social, national, and institutional characteristics and settings. This reveals a 
one-of-a-kind arrangement of opportunities and difficulties for developing nations 
concerning the appropriate ways in which to manage youth business and thus 
supportive conditions.  
Entrepreneurial Intention can be viewed in a broader context as above and can also 
be viewed from an individual perspective. The next section will explore some of the 
personal factors that affect EI. 
 
2.10 Personal factors influencing entrepreneurship 
The literature on entrepreneurship has correctly recognised that constant factors affect 
the chance that a person will end up engaged in entrepreneurial activity, and that these 
factors impacts the choice to establish a business (Camelo-Ordaz et al., 2016). 
Researchers, in any case, argue that a person’s identity can shape their 
entrepreneurial intention (Solesvik, Westhead and Matlay, 2014). 
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2.10.1 Personal Traits 
According to Koe et al. (2012), a person with certain personal qualities might be more 
attracted to entrepreneurship. Some of these traits include creativity and innovation, 
foresight, imagination, and daring. External factors, such as a lack of employment 
opportunities, unhappiness at work, and government support, among others, are some 
reasons that motivate many of them to venture into entrepreneurial activities (Imhonopi 
et al., 2016). 
Further, the younger generation is exceptionally disposed towards business in view of 
their psychological characteristics; that is, they have a stronger motivation to succeed 
and a increased risk taking propensity and willingness to improve; and they have a 
high degree of control (Koe et al., 2012). 
 
2.10.2 Role models 
BarNir et al. (2011) states that the introduction to role models has recently been dealt 
with on a very basic level with respect to occupational choices or overall business 
etiquette, concentrating on the exclusive impacts of role models on professions and 
on general motivation in the journey to achieve professional goals. The association 
between role models and occupational choices is rooted in a few speculative and 
mental factors. The first is that good role models give appropriate opportunities for 
social comparisons, and thus exert an impact. Individuals examine role models and 
contrast their own conditions and experiences with those of the role models. This kind 
of comparison is connected with their unique evaluation of their own limitations, points 
of view, and possible activities, so that they routinely find in the role models their very 
own image of what the future could be, or of what they can accomplish in future (BarNir 
et al., 2011). 
Men might be more affected than women by direct involvement in and information 
related to entrepreneurship; and the intergenerational exchange of entrepreneurial 
values, abilities, and skills may be the essential catalyst for becoming entrepreneurs 
themselves (Schoon and Duckworth, 2012). 
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2.10.3 Family orientation 
Researchers have shown that some important aspects of family foundations that relate 
to the entrepreneurial intention include parental connections, the order of birth, and 
family income. In this situation, the guardians impart an early sense of autonomy and 
desire for control in future business people (Rachmawan, Lizar and Mangundjaya, 
2015). Pruett (2012) states that having family or contacts that are (or were) business 
people should improve the likelihood of self-employment. It has also been found that 
entrepreneurs can affect their own children’s intention to continue the family business 
or to build up another business (Koe et al., 2012). 
 
2.10.4 Social and cultural factors 
Another predecessor of intention is a social factor called ‘social norms’, which refers 
to perceived social pressure to perform or not to perform a particular conduct (Ajzen, 
1991). Previous literature has noted the debatable outcomes of the connection 
between social norms and entrepreneurial intention. In some circumstances, social 
norms are a significant indicator of entrepreneurial intention; and it was essential in 
clarifying intention to engage in enterprise (Koe et al., 2012).  
The key to comprehending the self-imposed barriers to women, and the restricting 
effect on their entrepreneurial intention, possibly lies in early social learnings that 
would be clearly associated with the career choices of men and women (Camelo et 
al., 2016). In this regard, a few researchers have contended that women have limited 
career encounters in their early childhood (Camelo-Ordaz et al., 2016) In addition 
there women have limited help from society, or role models identified with 
entrepreneurship in comparison to men (Camelo-Ordaz et al., 2016), and that this 
undermines the self-adequacy of women where entrepreneurship is concerned and, 
eventually, their entrepreneurial intentions (Camelo et al., 2016). 
Notwithstanding these social components, governments and professionals find that 
cultural elements shape the desire to participate in the entrepreneurial process 
(Solesvik et al., 2014). Entrepreneurship is the result of the interaction between 
personal traits and the surrounding local setting (Solesvik et al., 2014). An individual’s 
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impression of their cultural context has likewise been observed to be associated with 
the intensity of entrepreneurial intention (Solesvik et al., 2014).  
 
2.10.5 Self-efficacy 
The discoveries of earlier research have shown that a considerable number of our 
choices, including career decisions and the choice to begin our own business, 
depends, to some degree, on personal beliefs (Laguna, 2013). The idea of self-
adequacy applies to the judgements that individuals make about their own ability to 
act in certain circumstances or to adapt to particular assignments (Laguna, 2013). 
Entrepreneurial self-efficacy impacts decisions, desires, effort, and persistence when 
entrepreneurs confront difficulties; and it assumes a critical role in the development of 
an intention to start and run a business (Camelo-Ordaz et al., 2016). The research has 
given convincing and compelling examples that reflect that people with higher 
entrepreneurial self-efficacy tend to display a higher entrepreneurial intention 
(Camelo-Ordaz et al., 2016). Early research of entrepreneurial self-efficacy show that 
the instrument of self-efficacy has a few factors – for example, learning limit, 
physiological and emotional feelings, and past or present life encounters (Zhang and 
Cain, 2017). Within the writing about gender orientation, some empirical investigations 
have reflected the effect of gender on fear of disappointment. The vast majority of 
them have come to the conclusion that women, all things considered, are less likely to 
take risks than are men (Camelo-Ordaz et al., 2016). Each one of these disputes leads 
us to assume that the way in which women indicate increased dread of disappointment 
than men could shed light the inclination among women to set up a business (Camelo-
Ordaz et al., 2016). 
 
2.11 Socio-demographic factors influencing entrepreneurial intention  
Entrepreneurial intention comprises intrinsic and extrinsic factors. The theory of 
planned behaviour covers the internal (intrinsic) factors of entrepreneurial intention. 
The external variables that are important to enterprise should also be considered as 
factors that persuade people to establish their own businesses; hence the need for a 
discussion of socio-demographic factors. All things considered, a growing appreciation 
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an individual’s domain, assets, and procedures can affect the intention to become an 
entrepreneur, and to end up an effective entrepreneur (Solesvik et al., 2014). Different 
components that may impact people’s intention to start their own businesses include 
those discussed below. 
 
2.11.1 Access to resources 
Camelo-Ordaz et al. (2016) state that entrepreneurs could enable access to vital 
assets and data with respect to potential entrepreneurial prospects. As indicated by 
the World Bank (2013), referred to in Brixiova et al. (2015), in Southern Africa the 
current SMEs’ perceived restricted access to finance is the primary restraint, followed 
by crime and corruption. 
 
2.11.2 Entrepreneurial Education and Training 
Researchers have concurred that business visionaries are made and not born (Koe et 
al., 2012). It is believed that, with sufficient learning, instruction, and motivation for 
business enterprise, the likelihood of selecting an entrepreneurial vocation may 
increase among young people, and that entrepreneurial information picked up from a 
formal entrepreneurial course will upgrade people’s entrepreneurial expectations (Koe 
et al., 2012). Likewise, unique entrepreneurial skills that are taught in schools and 
through special adult training programmes by instructors who are knowledgeable 
about entrepreneurial activity can influence an individual’s likelihood of taking part in 
business enterprise (Koe et al., 2012). As indicated by Mbuya (2011), keeping in mind 
the goal of operating a business effectively, an entrepreneur must know about the 
practices that are key to maintaining a business venture. These practices include 
promotion, production, budgetary administration, and so forth. 
The role of entrepreneurial training only is by all accounts significant in enhancing the 
probability of individuals who are not typically entrepreneurial showing entrepreneurial 
intentions. Past research has discovered that the people with lower levels of 
experience in entrepreneurship who participate in entrepreneurial training are more 
lijely to have increased entrepreneurial intention as a result of participating in the 
training (Camelo-Ordaz et al., 2016). 
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The absence of skills among employees in developing nations has similarly been 
recognised and investigated (Brixiova et al., 2015). 
 
2.11.3 Entrepreneurial Networks  
Concerning the impact of knowing an entrepreneur, the outcomes achieved by Camelo 
et al. (2016) strengthen the growing and undeniable stream of research that highlights 
the general effect of social networks on the improvement of entrepreneurial states of 
mind. Their outcomes demonstrate the essential role of business people within 
people’s social networks (Camelo et al., 2016). 
 
2.12 Chapter Summary 
Chapter two focused on reviewing the available literature about the factors that affect 
black female millennials’ intention to embark on entrepreneurial ventures. Various 
factors influencing entrepreneurship have been studied at length from various angles. 
These factors include, but are not limited to, race, age, gender, education, and self-
efficacy. However, numerous gaps have been identified in the various studies. The 
most significant gap identified by the researcher that has led to this study is the lack 
of literature that examines the factors of race, gender, and age as compounded 
determinants of certain individuals taking part in entrepreneurial activities despite the 
prevailing economic climate that has resulted in increasing unemployment rates. 
Further, this literature review has revealed the gap in EI research in developing 
economies, particularly in South Africa, where the least amount of entrepreneurial 
activity appears to be taking place in comparison with other African countries. This 
study will therefore attempt to close the gaps identified by investigating the factors 
influencing entrepreneurial intention among black female millennials. 
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CHAPTER THREE: RESEARCH METHODOLOGY 
3.1 Introduction 
Chapter three will discuss the methodology of the study. According to Horn (2012), 
methodology refers to the way that knowledge is created and is closely related to 
epistemology – the philosophical theory of knowledge (Horn, 2012). Therefore, this 
chapter will begin with a discussion of the philosophical paradigm within which the 
study will be carried out. Thereafter it will interrogate the objectives of the research 
and the methods that the researcher intends to use in collecting and analysing data. 
The triangulation methods and the time horizon followed in this study will be discussed. 
The chapter will conclude with a discussion of the ethical considerations, and a 
summary of the chapter.  
 
3.2 Philosophical Paradigm/Worldview 
As indicated by Unisa (2017), all research depends on some fundamental 
philosophical assumption about what comprises legitimate research and which 
research method(s) is/are proper for the improvement of information in a report. To 
perform and assess any research, it is essential to realise what these assumptions are 
(Unisa, 2017). Research logic is concerned with the advancement of knowledge and 
the idea of that knowledge (Saunders, Lewis and Thornhill, 2012). Creswell (2009, 
p.6) states that a worldview is “a basic set of beliefs that guide action”. The research 
philosophy/paradigm that the study follows contains critical beliefs about the manner 
in which the researcher views the world. According to Creswell (2009), these beliefs 
are often shaped by the researcher’s discipline area and past research experience, 
among other factors. These assumptions will support the research strategy and the 
techniques chosen as a feature of that methodology (Saunders, Lewis and Thornhill, 
2009). There are two main paradigms at opposite ends of the continuum of paradigms: 
positivism and interpretivism. Tashakkori and Teddlie (1998), as cited in Saunders et 
al. (2009) are of the opinion that researchers ought to view the two most prominent 
paradigms as being on a continuum instead of viewing them as two opposing stances. 
According to Collis and Hussey (2009), positivism is supported by the belief that the 
truth is independent of us, and the objective is the revelation of hypotheses in the light 
of empirical research. On the other hand, interpretivism is supported by the belief that 
social truth is not objective, but rather is highly subjective, on the grounds that it is 
formed by our perceptions (Collis and Hussey, 2009). Greener (2008, p.315) describes 
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interpretivism as a paradigm that “aims to see the world through the eyes of the people 
being studied, allowing them multiple perspectives of reality”.  
This study uses both the interpretivistic and positivistic approaches. Therefore, these 
paradigms have been selected as the framework that will guide the research 
conducted in this study. Interpretivism will guide this study in exploring the role of a 
specific group of people (black female millennials) as social actors. Interpretivism 
focuses on investigating the multi-faceted quality of social phenomena with a view to 
increasing interpretive comprehension (Collis and Hussey, 2009:57). Positivism will 
be applied in obtaining an objective view of the reasons that the social actors being 
investigated behave in the way that they do. Further, the positivist approach will be 
applied in quantifying the findings in order to generalise them to the broader 
population. Interpretivism will, on the other hand, be applied in uncovering in-depth 
and insightful views of black female millennials through focus groups and the analysis 
thereof.  
 
3.3 Research Objectives  
There are two distinguishable ways to describe a research question: as an objective, 
or as a question (Wentz, 2014). A research objective describes a desired result or 
product. It is a declarative statement describing an outcome-based investigation of 
facts, theories, or methods. A research question, by contrast, seeks an answer through 
information or insight (Wentz, 2014). The objectives for the study were stated as 
objectives as follows: 
 
3.3.1 Primary Objective 
The primary objective of this study is to determine the factors that impact 
entrepreneurial intention among black female millennials. 
 
3.3.2 Secondary Objectives 
The study was carried out with the intention of fulfilling three secondary objectives, 
defined in accordance with the primary objective:  
• To identify perceptions that black female millennials have of entrepreneurship 
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• To determine the factors that influence black female millennials’ perceptions of 
entrepreneurship 
• To identify factors influencing the entrepreneurial intentions of black female 
millennials. 
 
3.3.3 Hypotheses 
Testable hypotheses are the engine of the scientific research method (Wentz, 2014). 
According to Hair, Babin, Money and Samouel (2003), a hypothesis is a formal 
explanation of some unproven supposition that tentatively clarifies certain actualities 
or phenomena. A hypothesis usually portrays some systematic (non-random) events 
that can be tested using data. If the findings match the pattern described in the 
hypothesis, then the hypothesis is supported. Thus, a conclusion can be drawn that 
hopefully will allow for more informed decision-making (Hair et al., 2003). 
The way to get to the conclusion is through testing, and the conclusion allows an 
expansion of knowledge and more informed decision-making. According to Easterby-
Smith, Thorpe and Jackson. (2008), the following steps constitute the formal 
procedure applied when testing hypotheses: 
 
Figure 1: Steps for Testing Hypotheses 
The null hypotheses and alternative hypotheses for this study are defined as 
follows: 
H1a: Black female millennials have lower entrepreneurial intentions 
Step 1: Defining research hypotheses to be tested. 
Step 2: Defining null hypotheses
Step 3: Deriving a summary measure of a characteristic of interest. 
Step 4: Choosing a reference distribution and calculating a test statistic
Step 5: Drawing a conclusion
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H1b: Black female millennials have higher entrepreneurial intentions  
H2a: Black female millennials have difficulty accessing resources required to start 
businesses 
H2b: Black female millennials have no difficulty accessing resources required to start 
businesses 
H3a: Entrepreneurial education levels among black female millennials determine the 
level of entrepreneurial intention  
H3b: Entrepreneurial education levels among black female millennials do not 
determine the level of entrepreneurial intention 
H4a: Family responsibilities ascribed to black female millennials hinder them from 
starting businesses 
H4b: Family responsibilities ascribed to black female millennials encourage them to 
start businesses 
 
3.4 Research Methodology 
Collis and Hussey (2009:73) state that, once the researcher has chosen a fitting 
research paradigm, they should then select an approach that will mirror the 
philosophical assumptions of the paradigm. This is whether the exploration should use 
a deductive approach or an inductive approach. Flick (2014) states that these forms 
of thinking are a way to connect and generate ideas. Because they represent the 
intellectual building blocks of research, they are method neutral (Flick, 2014). 
Saunders et al. (2009:124) state that the two methodologies contrast, in that the 
deductive approach involves building up a hypothesis and theories, and then outlining 
an exploration technique to test the hypotheses. The inductive approach, on the other 
hand, involves gathering information and building up a hypothesis on the basis of the 
data review (Saunders et al., 2009). For this study, the blend of these methodologies 
will be used because the researcher aims to reveal the reasons that impact black 
female millennials’ entrepreneurial intention, and thus define hypotheses that arise 
from this focus once the information has been gathered. The researcher will begin with 
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some common realities from past research, and then investigate different discoveries 
that might be comparable with, or opposed to, these realities. 
 
3.5 Research Design 
According to Vogt (1993), as referred to in Collis and Hussey (2009), research design 
alludes to the planning strategies undertaken when conducting research to guarantee 
that the most valid outcomes are achieved. The point of a research design is to 
improve the likelihood of achieving the research objectives (Collis and Hussey, 2009). 
As indicated by Wilson (2014), the research design process includes 
distinguishing/arranging the sort of research that is being done, in accordance with the 
study. Researchers generally choose an exploratory, descriptive, or causal design 
(Hair et al., 2003). This study is both exploratory and descriptive in nature. Exploratory 
research follows an inductive approach with the aim of obtaining better insights into a 
specific subject (Wilson, 2014). Exploratory research is the one design that does not 
test specific research hypotheses (Hair et al., 2003). However, given that this study 
includes hypotheses that require testing, the study will also use a descriptive design, 
in which descriptive statistics will be used to test the hypotheses. Descriptive studies 
are more confirmatory than exploratory studies (Hair et al., 2003). Descriptive studies 
can provide the user with a snapshot (Hair et al., 2003). These types of studies provide 
cross-sectional data (Hair et al., 2003). Data are collected at a single point in time and 
summarised statistically (Hair et al., 2003). Thus, this study seeks to gather insights 
from black female millennials at a given point in time through data collection by 
questionnaires. 
 
3.6 Research Method 
The approach used for this study is a sequential mixed-method approach, in which 
both qualitative techniques (focus groups in this case) and quantitative techniques 
(questionnaires in this instance) are used (Saunders et al., 2009). According to 
Tashakokori and Teddlie (2003), as referred to in Saunders et al. (2009), the use of 
multiple methods is helpful if they enable the researcher to answer the research 
questions and assess the degree to which the research findings can be trusted and 
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interpreted. Thus, the adoption of multiple methods in this study can also be used for 
methodological triangulation purposes.  
 
3.7 Data Collection 
A combination of a focus group and questionnaires was used for this study. The focus 
group was conducted using a guide and was structured through pre-determined 
questions. These focus groups were thus exploratory in nature. The participants in the 
focus group were acquired through judgement and self-selection (i.e., purposive 
sampling and self-selection). The responses from the focus group were recorded and 
thereafter transcribed prior to conducting a thematic analysis.  
The questionnaire design was informed by the findings of the focus group. The 
questionnaire consisted of eight sections with closed-ended, dichotomous, and 
scaled-response questions. These scaled-response questions were based on an 
labelled five-point Likert scale. 
The questionnaire was structured as described below. 
Preamble: this section introduced the questionnaire and provided the contact details 
of the researcher for any queries that respondents might have. It also provided an 
example of how to complete the questionnaire to ensure that questionnaires were filled 
in correctly so that a high response rate could be yielded. 
Section 1: this section requested the demographic details of the respondents, 
including gender, age, ethnicity, highest qualification obtained, home language, 
employment status, marital status, and area of residence. In this section, the questions 
relevant to gender, age, and ethnicity would be used for screening purposes. 
Completed questionnaires in which the respondents indicated that they had not been 
born between 1980 and 2000, were not female, and were not black, were not 
considered for analysis. 
Section 2: this section included questions relating to the entrepreneurial intentions of 
black female millennials.  
Section 3: this section posed questions pertinent to access to resources, including 
those that would be required to establish and manage a business venture.  
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Section 4: this section contained questions relevant to self-efficacy, family 
background, and societal factors.  
Section 5: this section posed questions about family responsibilities. The key family 
roles that were targeted in this question were those of motherhood, or of being a wife.  
Section 6: this section contained questions relevant to black economic empowerment.  
Section 7: this section contained questions that sought to collect information about 
culture, race, and gender. 
Section 8: this section included questions relevant to entrepreneurial education and 
training in the field of entrepreneurship.  
The hardcopy questionnaire was used to design an online version through Google 
Forms. The link to this questionnaire was provided to respondents to complete the 
questionnaires. Hard copies of the questionnaires were also distributed by the 
researcher and fieldworkers, mainly in the Johannesburg and Pretoria area. The online 
version was available to any individual who could access it globally. Participation in 
the collection of data was completely voluntary, and respondents’/participants’ details 
were kept confidential. 
 
3.7.1 Measurement and scaling  
There are four levels of measurement are represented by various sorts of scales in 
particular ordinal, nominal, ratio, and interval scales (Hair et al., 2007). The scales 
selected by the researcher in this study were the following: 
Table 1: Choice of scale 
Variable Response format Scale type 
Section 1 
1.1 Gender  Dichotomous Nominal 
1.2 Age 
1.4 Highest educational qualification 
Multiple choice Ordinal 
1.3 Ethnicity 
1.5 Home language 
1.6 Employment status 
Multiple choice Nominal 
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1.7 Marital status 
1.8 Area of residence 
Sections 2 to 8 
2. Entrepreneurial intention 
3. Access to resources 
4. Self-efficacy, family background and 
societal factors  
5. Family responsibility and 
entrepreneurship  
6. 6 Black Economic Empowerment  
7. Culture, race and gender 
8. Entrepreneurial education and 
training 
Scaled Interval 
(Likert) 
 
3.7.2 Pretesting the questionnaire  
To ensure that the questionnaire met the criteria discussed above, the researcher 
pretested the questionnaire on a small sample by sending the link and issuing 
hardcopy questionnaires and requesting the recipients to attempt to respond to it. The 
purpose of this exercise was to ensure that the questionnaire link and questions 
included were accessible and that the questionnaire was clear and understandable for 
the respondents to complete. Once the pre-test was completed, adjustments were 
made to the questionnaire to include brief explanations at the start of each section to 
explain terms that were considered confusing by the pre-test sample. Modifications to 
some to the statements and sections were also done to ensure that quality responses 
that addressed what the researcher sought to uncover were obtained. 
 
3.7.3 Data preparation 
According to Hair, Money, Samouel and Page (2007), once data has been collected, 
the researcher must ensure its completeness and validity prior to analysis. The 
process of data editing involved in putting all the data gathered on an Excel 
spreadsheet with each respondent’s responses reflected under the relevant headings 
and questions in the questionnaire. Thereafter, the researcher embarked on the 
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process of eliminating missing data by deleting all the responses from respondents 
who did not complete the questionnaire (i.e., they did not answer all the questions) or 
who did not meet the researcher’s stipulated criteria of race (Black African), age (17 
to 37 in 2017), and gender (female).  
 
3.7.4 Data coding and data entry  
The process of data coding and entry was completed with the assistance of StatKon 
staff, using the Statistical Package for Social Sciences (SPSS) version 25. SPSS 
offers a comprehensive suite of tests and data analysis for questionnaires (Horn, 
2012). The data was coded according to the themes that emerged from the focus 
group, which were in turn included as key headings of the questionnaire. Coding 
includes assigning numbers to responses (Hair et al., 2007). The purpose of coding 
the data was to also ensure easier capturing on SPSS and speedier analysis.  
 
3.7.5 Realisation Rate for the questionnaire 
As indicated in chapter 3, data was collected from a sample of the population. Of the 
223 questionnaires that were completed by the respondents (both online and 
hardcopies), 200 were usable for statistical analysis. Therefore, the realisation rate for 
the questionnaires was 89.7%. 
 
3.7.6 Statistical data analysis  
The data transformation process is that of changing the original data to a new format 
(Hair, et al., 2007). This process was also completed by StatKon using the SPSS 
software. The purpose of this process, which was mainly applied during the factor 
analysis process, was to understand the data easily so that it could be converted into 
valuable and meaningful information. 
According to Hair et al. (2007), quantitative data analysis involves the following 
approaches: 
• Using descriptive statistics to understand the data; 
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• Testing hypotheses by means of statistical tests.  
The analysis included descriptive statistics, factor analysis, reliability analysis, 
exploratory data analysis, correlation analysis, and multiple regression analysis.  
The descriptive statistics were included to provide the respondents’ background and 
to attempt to shed light on why they responded in certain ways to some of the 
statements in the questionnaire. 
The factor analysis was conducted to reduce the data within the questionnaire into a 
manageable size that would allow further analysis, while the reliability analysis 
determined whether the scales used in the questionnaire all measured the same 
underlying constructs (Pallant, 2010). This process is also referred to as the measure 
of internal consistency (Pallant, 2010).  
The exploratory data analysis included the measures of central tendency and of 
spread. The purpose of the exploratory data analysis was to ascertain whether the 
data was normally distributed, thus guiding the decision of the researcher in selecting 
which tests to apply in analysing the data further. 
The correlation analysis was conducted to ascertain whether the items included in the 
questionnaire did in fact measure the constructs that the study sought to measure.  
The purpose of the multiple regression analysis was to understand whether there was 
an association between entrepreneurial intention and the other constructs in the study 
– i.e., access to resources; self-efficacy, family background, and societal factors; 
family responsibilities; black economic empowerment; culture, race, and gender; and 
entrepreneurial education and training.  
 
3.7.7 Target Population 
The research objectives and scope of the study are critical in defining the target 
population that will be studied (Hair et al., 2003:209). The target population is relevant 
because they possess the information the research project is designed to collect (Hair 
et al., 2003). Elements or objects available for selection during the sampling process 
are known as ‘the sampling unit’. In this study the sampling units are black female 
individuals born between the years 1980 (aged 37 in 2017) and 2000 (aged 17 in 
2017), also referred to as millennials. 
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3.7.8 Sampling Frame 
The sampling frame provides a working definition of the target population (Hair et al., 
2003). As indicated by Wilson (2014), the sampling frame is a rundown of cases from 
which the sample will be extracted. For this study, the sampling frame was extracted 
from social media platforms such as Facebook, Twitter, Instagram, and LinkedIn. 
Contact was made with these individuals through online platforms such as direct mail 
on social media, email, and physically in the areas where the researcher distributed 
the hardcopy questionnaires. The sampling frame consisted of 500 black female 
millennials who were contacted though Facebook, Twitter, Instagram, WhatsApp, and 
LinkedIn. The focus group comprised ten (10) individuals who met the requirements; 
the researcher gathered them in one venue for the focus group and interviewed them. 
The questionnaire was converted to a Google Form. Prior to publishing the 
questionnaire online, the researcher listed all the people on the researcher’s social 
media platforms (Facebook, Instagram, and Twitter) whose profiles suggested that 
they met the requirements. These individuals were contacted through direct messages 
on these platforms, and the link to the questionnaire was also shared on these 
platforms. Thereafter, each of these individuals was requested to complete the 
questionnaire and also to share it with other individuals they knew who also met the 
requirements. The researcher also distributed hardcopy questionnaires (with the 
assistance of volunteer fieldworkers) to individuals who met the requirements. The 
fieldworkers were briefed about the requirements of the research project and how the 
questionnaires ought to be completed.  
 
3.7.9 Sample Size 
According to Horn (2012), once a population is well-defined and a sampling frame of 
the population has been produced, it may be necessary to research only a portion of 
the population. The sample is the list of people that the researcher chooses to form as 
part the study (Horn, 2012). The sample for the study was 250 respondents (i.e., 240 
respondents to the questionnaire and 10 participants in the focus group).  
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3.7.10 Sampling Method 
Saunders et al. (2009) state that sampling techniques are divided into two categories: 
probability sampling techniques, and non-probability sampling techniques. This study 
will use a combination non-probability sampling techniques, namely purposive 
sampling and self-selection for the focus group, and probability sampling techniques, 
namely snowballing sampling for the questionnaire  
 
3.8 Triangulation 
According to Collis and Hussey (2009), triangulation is the use of various sources of 
information, distinctive research techniques, and/or more than one researcher to 
examine a similar phenomenon in a study. Saunders et al., (2009) add that this would 
guarantee that the information is yielding what the researcher assumes it is yielding. 
According to Jick (1979), as cited in Collis and Hussey (2009), triangulation can 
decrease data bias in information sources, techniques, and research in general.  
 This study will adopt a methodological triangulation approach. According to Collis and 
Hussey (2009), this type of triangulation involves using more than one technique to 
gather or analyse information. Therefore, the use of the sequential mixed method 
approach will aid the triangulation process, such that focus groups will be conducted, 
and thereafter questionnaires will be distributed to the broader sample. 
 
3.9 Time Horizons 
According to Saunders et al. (2009), time horizons are independent of the research 
strategy the researcher is using or the choice of method. According to Saunders et al. 
(2009), two types of studies can be adopted: either cross-sectional studies, or 
longitudinal studies. This study followed a cross-sectional approach. Cross-sectional 
studies examine particular phenomena at a given time. Often, cross-sectional studies 
are adopted due to the time constraints of particular programmes (Saunders et al., 
2009). Cross-sectional studies are a type of positivistic study. Data in cross-sectional 
studies is collected once over a short period of time before it is analysed (Collis and 
Hussey, 2009).  
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3.10 Ethical Considerations 
Research ethics refers to the suitability of the researcher’s conduct in relation to the 
rights of the individuals who take part in the research project (Saunders et al., 2009). 
According to Mouton (2001), the epistemic objective refers to the ethical duty that 
researchers are required to take on to search for reality and learning. The idea of an 
imperative suggests that a sort of ethical contract has been entered into. This 
agreement is neither discretionary nor debatable, yet natural for all logical inquiry 
(Mouton, 2001). Research ethics thus relates to inquiries into how the research subject 
is identified and clarified, research is outlined, access is gained, and information is 
gathered (Saunders et al., 2009). This means that the researcher should guarantee 
that the research design is both methodologically solid and ethically faultless for each 
of the individuals who are included (Saunders et al., 2009). Wilson (2014) states that, 
when conducting research, the ethical consent of the human subjects is required. The 
importance of the ethics in this study was explained to the fieldworkers, who were 
informed that the participants had to be kept anonymous, and that they could 
discontinue with the questionnaire at any stage, should they wish to do so. 
 
3.11 Validity and Reliability 
According to Wilson (2014), to guarantee the credibility of a research project, the 
researcher must have the capacity to demonstrate the validity and reliability of the 
project. This is considered to be a test of the quality of the research (Wilson, 2014). 
Reliability concerns the degree to which the measurement of a phenomenon yields 
steady and predictable outcomes (Carmines and Zeller, 1979, as referred to in Wilson, 
2014). Collis and Hussey (2009) state that reliability is concerned with the discoveries 
of the research. For research results to be dependable, a repeat study should deliver 
a similar outcome (Collis and Hussey, 2009). There are four possible kinds of 
triangulation that the researcher can use in research: researcher triangulation, data 
triangulation, technique triangulation, and theory triangulation (Hair et al., 2007). In 
spite of the fact that the themes recognised in the focus gathering were used to guide 
the design of the survey, the discoveries of the survey would likewise be examined to 
determine whether the discoveries of the focus group were substantial. This implies 
that method/technique triangulation would be used to evaluate the validity and 
reliability, quality and the legitimacy of the findings. 
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3.11.1 Generalisability  
Generalisability relates to the extent to which the findings of the research are 
applicable to the broader population (Saunders et al., 2009). Collis and Hussey (2009) 
state that generalisation concerns itself with the application of research findings to 
cases beyond those that were examined by the study. Generalisation refers to the 
extent to which you reach conclusions about the population, based on the information 
obtained about the sample (Collis and Hussey, 2009). The wider the range of 
applicability of the solutions generated by the research, the more useful and valuable 
the research is to the user (Sekaran, 2003).  
 
3.12 Chapter summary 
Chapter three discussed the research objectives and hypotheses guiding the study. It 
also provided the philosophical paradigm from which the study will be approached, 
and how the research will be designed. This was explained by outlining the purpose 
of the research, and how the data will be collected and analysed. Further, the ethical 
considerations were discussed, coupled with how the researcher aims to ensure that 
the findings are valid and reliable, and how their credibility would be ensured by means 
of methodological triangulation.  
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CHAPTER FOUR: DATA PRESENTATION, ANALYSIS AND INTERPRETATION 
4.1 Introduction 
Research projects often involve the analysis of data (Hair et al., 2003). Data is simply 
information recorded with the intent of representing facts (Hair et al., 2003). Data is 
collected in business research for two broad purposes: discovery and hypothesis 
testing (Hair et al. 2003). The term data set refers to a collection of information 
describing multiple facts on multiple units of analysis (Hair et al., 2003). Researchers 
will often investigate relationships among these characteristics (Hair et al., 2003). 
Once the data has been successfully analysed, and the statistical results addressing 
specific research questions and/or hypotheses have been interpreted, knowledge 
results (Hair et al., 2003). This section will discuss how the data collected through the 
focus group and questionnaires was analysed. 
The typical research project consists of two phases: the descriptive and the 
interpretive (Thomas, 2003). In the descriptive phase, the researcher is responsible 
for accurately depicting the events and people that are the object of the study 
(Thomas, 2003). In the interpretive phase, the researcher proposes meanings that go 
beyond the description itself (Thomas, 2003). 
This chapter includes the presentation, analysis, and interpretation of the data that 
was collected through the focus group and the questionnaires. This was done to test 
the hypotheses that were developed for this study. The next section will provide details 
on the hypotheses testing. 
 
4.2 Focus Group 
According to Collis and Hussey (2009), one of the issues in analysing qualitative data 
(such as that from focus groups) is that there is no evident and acknowledged set of 
conventions for analysis. According to Saunders et al. (2009), in non-standardised 
(qualitative research) interviews, the interview is regularly recorded in an audio format 
and then transcribed. The focus group was recorded on the researcher’s cell phone, 
and then transcribed using a tool called Temi; the researcher also captured the exact 
words of each participant. Once the interviews have been concluded, the researcher 
must ensure that the transcription is accurate through a process known as ‘data 
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cleaning’ (Saunders et al., 2009). The process of data cleaning was done by the 
researcher by listening to the audio while simultaneously reading the transcribed 
document to ensure the accuracy and correctness of the information.  
 
4.2.1 Descriptive Statistics of the Focus Group Participants 
Hair et al. (2003) state that, when the purpose of data collection is discovery, the 
researcher uses descriptive statistics, which are used to describe and characterise the 
sample being examined (Hair et al., 2003). This section details the descriptive 
statistics of the sample used for the focus group in this study. The focus group 
comprised 10 individuals. Table 2 provides a demographic representation of the focus 
group sample in the form of a frequency table.  
Table 2: Demographics of focus group members 
DD1 Gender 
  Frequency 
Valid 
percentage 
Cumulative 
percentage 
Female 10 100.0 100.0 
DD2 Age (in complete years) 
20 – 25 4 40.0 40.0 
26 – 29 5 50.0 90.0 
30 – 35 1 10.0 100.0 
Total 10 100.0 
 
DD3 Ethnicity 
Black African 10 100.0 100.0 
DD4 Highest educational qualification 
Matric/Grade 12 completed 1 10.0 10.0 
Technical College diploma 1 10.0 20.0 
University of Technology/University 
diploma 
2 20.0 40.0 
University degree (B degree or Honours) 6 60.0 100.0 
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Total 10 100.0   
DD5 Home language 
IsiZulu 4 40.0 40.0 
Ndebele 1 10.0 50.0 
SeSotho 1 10.0 60.0 
SiSwati 1 10.0 70.0 
SeTswana 3 30.0 100.0 
Total 10 100.0   
DD6 Employment status 
Unemployed 1 10.0 10.0 
Full-time employed by an organisation 9 90.0 100.0 
Total 10 100.0   
DD7 Marital status 
Single 10 100.0 100.0 
DD8 Area of residence 
Suburb (urban area) 7 70.0 100.0 
Township 3 30.0 100.0 
Total 10 100.0   
 
All the focus group participants were black females with the majority of them being 
employed individuals between the ages of 26 and 29 with at least a B-degree. All the 
participants’ marital status was single. The majority hailed from suburban areas. Most 
participants spoke IsiZulu followed by SeTswana.  
 
4.2.2 Thematic Analysis 
Thematical analysis is a strategy for distinguishing, investigating, and reporting 
patterns within data (Ahmed, Quraishi and Abdillahi, 2017). It refers to the process of 
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identifying themes in the data that capture meaning that is relevant to the research 
question, and perhaps also making links between such themes (Flick, 2014). In this 
way thematic analysis helps the researcher to identify patterns in the data (Flick, 
2014). Accordingly, thematic analysis is driven by the researcher’s theoretical 
interests, and it can be used within an interpretivist worldview (Ahmed et al., 2017). 
Ahmed et al. (2017) advise that going beyond a content/thematic analysis can 
increase the analytical rigour of focus group data. Hence the distribution of the hard-
copy questionnaire. Before starting the analysis, the researcher must code the data 
(Hair, Money, Samouel and Page, 2007:292). The coding of data begins with selecting 
coding units such as words, phrases, themes, items, images, graphics, photographs, 
and so on (Hair et al., 2007). The focus group recordings were transcribed, and 
general phrases were transformed into nodes. The analysis of the focus group 
revealed the nodes listed below, into which the relevant information was coded. 
Thereafter, themes emerged from the coded data. The nodes that were revealed in 
relation to the problem statement and the primary objectives were as follows: 
• Entrepreneurial intentions 
• Access to resources 
• Self-efficacy, family background, and societal factors 
• Family responsibilities and entrepreneurship 
• Black economic empowerment 
• Culture, race, and gender 
• Entrepreneurial education and training 
When qualitative data is collected, it needs to be organised and reduced (Hair et al., 
2007). Data reduction involves selecting, simplifying, and transforming the data to 
make it more manageable and understandable (Hair et al., 2007). The process 
requires choices about what should be emphasised, minimised, or eliminated from 
further study (Hair et al., 2007). The seven nodes that were identified were assumed 
to be the themes for the data analysis. The themes are discussed below to address 
the primary objectives of the study. According to Hair et al. (2007), initial decisions are 
guided by predetermined research questions, but the analyst continually looks for new 
meaning and relationships. The aim of selecting each of the themes is discussed in 
the section that follows. 
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• Entrepreneurial intentions: the researcher aimed to understand the group’s 
general impression of EI among black female millennials, and whether the group 
members consider themselves to be entrepreneurial or as having an interest in 
pursuing entrepreneurial intention. 
• Access to resources: the aim was for the researcher to establish whether access 
could drive EI. These resources could include financial resources, premises from 
which to operate the business, and access to human resources, among others. 
The researcher also wanted to establish whether the group had any further 
insight into the impact of access to resources on EI. 
• Self-efficacy, family background, and societal factors: the researcher wanted to 
establish whether self-efficacy, family background, and societal factors had any 
impact on EI, and whether individuals from entrepreneurial families were likely to 
exhibit greater EI than those from families that were less entrepreneurial. Further, 
the researcher wanted to establish the extent to which self-efficacy and 
motivations from one’s context had an impact on EI.  
• Family responsibilities and entrepreneurship: the inclusion of this theme was to 
establish whether the family roles that black female millennials had to fulfil had 
an impact on their desire or ability to develop entrepreneurial intentions. This 
theme also included the role of relationships that black female millennials had.  
• Black economic empowerment: the researcher wanted to find out whether the 
group believed that BEE and EE/AA regulations were improving the desirability 
of entrepreneurship as a career option. 
• Culture, race, and gender: the researcher wanted to ascertain whether inherent 
characteristics such as culture, race, and gender have an impact on black female 
millennials’ entrepreneurial intentions. 
• Entrepreneurial education and training: the aim was for the researcher to 
discover whether entrepreneurship education and formal qualifications had an 
impact on black female millennials starting their own businesses or having an 
interest in entrepreneurship as a career. 
According to Hair et al. (2007), once the data is reduced, the second step in the 
process of qualitative data analysis is data display. This goes beyond data reduction 
by organising the information in a way that facilitates the drawing of conclusions (Hair 
et al., 2007). The process of data displays helps qualitative researchers to organise 
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information and view it in a way that enables them to identify linkages and develop 
explanations that relate their findings to existing theory (Hair et al., 2007). The themes 
that emerged from the analysis are discussed in more detail in the next section. The 
names of the participants have been changed to numbers to maintain confidentiality. 
 
4.2.2.1 Entrepreneurial intention 
According to Zhang and Cain (2017), when one engages in research intended to 
examine the likelihood that an individual would establish an entrepreneurial venture, it 
is imperative to investigate whether that individual has the wish to establish such a 
venture. When asked whether the group thought black female millennials had the wish 
or intention to pursue entrepreneurship as a career – i.e., to establish their own 
businesses – various opinions were expressed in the group. Some said that there may 
be levels of intention in some and no interest at all in others. Participant 8 said the 
following: “Not everyone wants to start a business”. Participant 7 seconded this 
statement, saying that, as in any other field, entrepreneurship is more suitable for 
some individuals than for others. She added: “Not everyone is born to be an 
entrepreneur; other people are comfortable with working for other people. 
Entrepreneurship doesn’t work for everyone”.  
These statements are confirmed by Zhang and Cain (2017), who state that not every 
person has entrepreneurial aspirations. In contrast, other individuals in the group said 
that entrepreneurship intention is low among black female millennials and, when it is 
present, it is due to entrepreneurship being seen as a measure of last resort in the 
face of unemployment. The contingency theory of entrepreneurship proposes that it is 
not a person’s willingness alone that makes an individual become an entrepreneur; 
rather, it is the situation that forces them to choose entrepreneurship out of necessity 
(Yukongdi and Lopa, 2017). Others said that the low level is as a result of fear among 
black female millennials – that is, the fear of taking risks. According to Imhonopi et al. 
(2016), the amount of risk taken by an entrepreneur probably explains his/her level of 
involvement in entrepreneurial activity. Participant 2 added that the pursuit of 
entrepreneurship (or, in her view, the lack thereof) among black female millennials is 
due to risk aversion. She stated: “We want to because we all want to be independent 
and stuff. You wanna be someone, but the thought of taking the risk of leaving your 
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normal life to go and start something else… A lot of people who go and start 
businesses have a, sort of, back-up plan, but me being myself (Participant 2) will not, 
because of the stress of having to focus all my time and energy on something that 
might not work…uh uh (no, no)”. Participant 5 seconded this notion: “I think we live in 
a world where we all want to make it, but we do not want to put in the work and we are 
very afraid of the unknown. We don’t know what being an entrepreneur means, so we 
don’t even consider it”. 
 
4.2.2.2 Access to resources 
Following the ending of apartheid, many local initiatives were created with the 
objective of financing entrepreneurs in general, and particularly the ones who 
historically had been marginalised – i.e., black people and women (Brière et al., 2014). 
Despite these advancements, the programmes have been strongly criticised by both 
beneficiaries and experts (Brière et al., 2014). Consistent with these statements from 
the literature, one of the factors identified as influencing entrepreneurial intention was 
access to resources. It was noted that, when black female millennials could access 
resources, the result was that it became a major constraint to establishing a business. 
There were several types of resources that were discussed as necessary to obtain 
prior to establishing a business venture, such as finance, information, and premises 
from which to run the business. Participant 1 indicated that the inability to access to 
resources crucial to establishing and operating an entrepreneurial business was a 
hindrance to entrepreneurial intentions among black female millennials: “I 
think…basically…because of the resources. We are black millennials, we do not have 
the resources. Information is easily accessible, but how do you use that information to 
build something that is going to be very solid? Capital, we don’t have, asinamali (we 
don’t have money)”. Participant 5 agreed with this statement, citing stringent bank 
lending procedures as one of the hindrances. She said the following: “South African 
banks are simply too strict. They require so much to be produced in the application for 
financing, and you will still not qualify for those funds”. Access to regular and important 
business information helps entrepreneurs to identify and recognise opportunities 
(Imhonopi et al., 2016). Men are often privileged to access more sources of information 
through their networks and position in society than women (Imhonopi et al., 2016). 
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Participant 5 added that, with reference to finance, most black female millennials do 
not have inheritances from which they can source funds for starting businesses, nor 
do they have sufficient credit history to qualify for substantial loans. Participant 7 
agreed with Participant 1: “Yes, there are ways to access capital, like taking a loan, 
but that would be working backwards because you first need to work towards paying 
it back with interest. When are you going to start enjoying the profits?” Bureaucracy, 
lack of efficiency, high interest rates, and lack of access to such programmes are 
among the issues most often cited as undermining the development of 
entrepreneurship (Brière et al., 2014). Therefore, the conclusion made in this instance 
is that access to resources is a determining factor of entrepreneurial intention and that 
black female millennials do have difficulty accessing resources to establish and/or 
operate their enterprises.  
 
4.2.2.3 Self-efficacy, family background, and societal factors 
Research seems to suggest that risk aversion can predict entrepreneurial intention 
(Zhang and Cain, 2017). Individuals who want to pursue an entrepreneurial career are 
less risk averse than those who want to find secure employment with an existing 
company (Zhang and Cain, 2017). Participant 2 stated: “Although I would like to 
venture into business, I don’t want to do it alone. I want to share the risk and 
responsibility that comes with it”. However, the effect of risk aversion on 
entrepreneurial intention seems to vary (Zhang and Cain, 2017). Some researchers 
found that risk aversion directly affects entrepreneurial intention (Douglas and 
Shepherd, 2002; 2005, as cited in Zhang and Cain, 2017), while others found an 
indirect impact through another variable such as self-efficacy (Zhang and Cain, 2017). 
According to the theory of self-efficacy, an individual’s perception of his or her abilities 
plays a vital role in developing his/her intentions to engage in a particular task or 
activity (Farrukh, Khan, Khan, Ramzani and Soladoye, 2017). Consistent with Zhang 
and Cain (2017) and Farrukh et al. (2017), Participant 1 said: “The confidence in 
yourself…you always feel that your ideas are not as great as someone else’s”. We 
can therefore confirm that self-efficacy is a key determinant of entrepreneurial 
intention, as the literature confirms those sentiments expressed by the participants.  
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The group also raised issues of black tax, saying that it was one of the reasons why 
black female millennials would postpone or avoid pursuing entrepreneurship 
altogether. Participant 9 stated the following: “If you’re coming from a previously 
disadvantaged home, the instant you get a well-paying job, you are expected to 
contribute at home and help develop those around you. That obligation for some is 
often for a lifetime, and for others [who are] a little more fortunate, it is for a specified 
time. By the time they no longer have those obligations you have financial 
commitments and responsibilities of your own. For some that’s when they would 
decide to either abandon their business idea or they would pursue it without leaving 
their day jobs”. 
Other impediments women face are societal, cultural, and religious attitudes (Imhonopi 
et al., 2016). As children and young adults, boys are encouraged to be aggressive and 
to excel in mathematics, whereas girls are encouraged to be nurturing and to develop 
their verbal skills (Eisenhart and Holland, 1992, as cited in Sweida and Reichard, 
2013). Participant 6: “I think entrepreneurship should be introduced in school. 
Especially for the black girl child who is told to believe that they can’t start a real 
business at the age of 12. I mean, white kids are programmed from a young age to 
believe that they can achieve their goals. Black kids, especially girls, are still taught 
otherwise; that’s why it’s so important to introduce it in schools, because it’s not there 
at home”. Participant 4 agreed with this view: “In China, they are teaching their children 
to be entrepreneurs”. Participant 5 added that “our society views entrepreneurship as 
something you consider when you are an adult”. Women entrepreneurs in this kind of 
society may be constrained in their ability to recognise and fully exploit opportunities 
in the marketplace (Imhonopi et al., 2016). More importantly, before society can have 
an impact on an individual’s desire to be an entrepreneur, it is often the family whose 
role is more prominent, as Participant 7 explains: “The pressure from some of our 
families, they discourage entrepreneurs because they don’t see it as a career to begin 
with”. The truth in this statement is reiterated by Farrukh, Khan, Khan, Ramzani and 
Soladoye (2017): their model of entrepreneurial events acknowledges that family plays 
a big role in influencing the intention of a child to start a business. Besides, the family 
serves as a breeding ground for would-be entrepreneurs as long as it provides the 
child with effective and efficient role modelling (Farrukh et al., 2017). Participant 1 
agreed with this statement, adding that the reason that families may disapprove of 
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entrepreneurship could be that they were never exposed to it themselves in their 
youth. Farrukh et al. (2017) agree with this view, saying that the relationship between 
parents and grandparents with entrepreneurial experience breeds structural and 
communication patterns that are capable of promoting a strong preference for 
entrepreneurship in the grandchildren. Adding to this point, Participant 1 notes: 
“Another thing is that black female millennials whose parents were not affected 
negatively by our history, who are well off, their parents push them to start their own 
business. For them it’s okay if they leave their jobs to start their own businesses 
because their families will back them financially, and if they fail they can use their 
family’s money as a backup plan”. Another issue that has been plaguing South African 
society, as expressed by Participant 7, is that of crime and corruption, which tends to 
have a ripple effect on all sectors of society. Participant 7 said: “Another thing that kills 
us is the corruption and the immoral way in which business is conducted. Women have 
to sleep their way to getting tenders, and even some of those who do perform sexual 
favours, they still don’t even get those tenders. So, you think to yourself as an honest 
person who wants to do things the right way, I don’t want to find myself in such 
situations, so let me not even venture into this field”. Participant 8 added to this point: 
“Unfortunately it’s such immoral behaviour that has ruined it for the rest of us, because 
they have created expectations from men. Going forward, this will now become the 
barter and trade, that in order to get this, I should do this. I don’t see myself pursuing 
such a career”. This could be the reason that the group expressed minimal interest in 
mentorship, which is considered key in women entrepreneurship. Imhonopi et al. 
(2016) are of the opinion that the reason that women entrepreneurs show a 
tremendous willingness to seek business guidance and education is to compensate 
for their perceived weaknesses. Nonetheless, it cannot be disputed that the roles of 
self-efficacy, family background, and societal factors are at the forefront of inspiring 
entrepreneurial intention among black female millennials. 
 
4.2.2.4 Family responsibilities and entrepreneurship 
The combination of two jobs, one at work and one at home, is difficult for a woman in 
any country, but it is doubly taxing for a woman in a developing or transitional economy 
where poverty and a lack of infrastructure can make the most basic tasks harder and 
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more time-consuming (Imhonopi et al., 2016). Women are seen as inseparable from 
the family, and most functions of housekeeping in the family are assigned to them 
(Imhonopi et al., 2016). Despite this notion, the group expressed the view that there 
has been a positive change in this regard. Like Imhonopi et al. (2016), they believe 
that women around the world have begun to make a significant impact by turning 
themselves into entrepreneurs instead of being only sit-at-home housewives and 
mothers. Participant 2 stated: “Young black women are starting to look elsewhere for 
income, the number of young black women starting nail bars and beauty businesses. 
They’re starting to see their capabilities. We’re getting there. We’re moving away from 
aspiring to be nurses, teachers and administrators only”. When she was asked to 
elaborate, Participant 3 interjected: “Unlike our mothers who pursued careers that tend 
to fit in with what society expects of us such as caregivers, or careers that would suit 
our family roles of being a mother and a wife, women are venturing into other fields 
that were previously male-dominated, and they are successfully juggling their roles of 
being family women with that of being career women. Look at how popular and 
admirable the term ‘working mom’ has become”. If society defines women’s role to be 
family responsibilities, it means that societal value implicitly attaches less importance 
to women’s entrepreneurship (Imhonopi et al., 2016). Despite that family 
responsibilities may not have a complete negative impact, the group still agreed that 
it may impact the field in which black women would choose to venture into, with the 
hope that this choice would allow to succeed in both their roles as family people and 
business people. 
 
4.2.2.5 Black economic empowerment 
The group also touched on the issue of black economic empowerment and its 
influence on entrepreneurial intentions. They indicated that older millennials – i.e., 
those born in the 1980s – have not gained any tangible skills that would allow them to 
run their own businesses successfully, due to fronting. Window-dressing and fronting 
are terms that describe the same conduct – that is, black business people lending their 
faces as fronts for white businesses (Van der Nest, 2004). The business is still run by 
white managers, which means that there is no transfer of managerial skills to black 
individuals (Van der Nest, 2004). The adverse effects of this practice extend beyond 
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skills transfer. Van der Nest (2004) argues that companies that practise window-
dressing compete with real black empowerment companies under the empowerment 
banner. Participant 9 stated: “Sometimes I feel that BEE works against us as opposed 
to for us. When you think about even pitching your idea, you get demotivated, thinking 
that you might get people who will recruit you for the brilliant idea that you have, and 
then in the end not give you any real benefits, as you will be kept there for fronting. 
Worst part is that you may not even know this because you’re not knowledgeable 
enough to be able to spot these things as they happen to you”. Participant 3 felt that 
BEE actually resulted in people lending themselves to companies for fronting to 
acquire easy money. She commented: “Why start a business when you can get into 
an existing business, get quick cash, and get the life you wanted? Entrepreneurship 
is a hard road to take”. BEE was viewed, by this group, as having a negative impact 
on entrepreneurial intentions.  
 
4.2.2.6 Culture, race, and gender 
Although reports indicate a progressive increase in the proportion of businesses 
owned by women (Imhonopi et al., 2016), social factors such as culture, race, and 
gender associations, depending on the group, may still have an impact on whether or 
not black female millennials pursue entrepreneurship as a career. Cultural beliefs 
determine not only the nature of the social and economic institutions that are adopted 
in particular communities, but also the path of institutional development in societies 
(Grube and Storr, 2015). Thus, cultural and social traditions play a large role in 
determining who in a society becomes an entrepreneur (Imhonopi et al., 2016). 
Participant 9 felt that “black culture tends to not promote entrepreneurship; we were 
raised to believe that the way to success is that you go to school, go to work, and 
support your family. We were not taught to think outside the box and be 
entrepreneurs”. Participant 3 added: “Sometimes language is an issue – for example, 
when you need to pitch an idea to investors, you need to do it in English. Putting your 
thoughts across is already difficult, now you need to do it a language that you’re not 
so good at, getting your ideas across becomes even more difficult”. 
The gendering process also leads to a bias against women in the entrepreneurial 
community, where it is believed that women cannot run certain businesses or hold 
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certain offices that men can (Imhonopi et al., 2016). Participant 6: “Society kills us as 
young black women. People expect us to do things in a certain way, in a certain 
orthodox, they prescribe how you should live your life. We are not encouraged to be 
business owners”. This could also be attributed to the ‘double shift, double burden’ 
that stems from patriarchal traditions that are still followed in the majority of the world’s 
countries (Imhonopi et al., 2016). The ‘double shift, double burden’ concept refers to 
women’s roles as mothers, wives, and career people, which may somewhat limit 
women’s potential.  
Further, some participants felt that gender biases have an impact on the networking 
and mentorship opportunities open to them. Participant 1 stated: “…It’s a gender thing; 
for guys it’s so easy. You need someone to hold you by the hand to show you the 
ropes, ladies are not willing to do that for other women. It’s a gender thing, that’s why 
it’s so off-putting”. This raises the question of whether gender negatively impacts on 
women’s ability to leverage their social capital. According to Brière et al. (2014), social 
capital is thought to be the most important form of capital for entrepreneurs – even 
more important than financial capital. For example, a favourable view of 
entrepreneurship can emerge gradually through inspiring stories of others, which may 
result in an individual’s stronger desire to start a venture; this individual then becomes 
less risk-averse (Zhang and Cain, 2017). Successful entrepreneurs could become 
mentors for women seeking to be coached before taking the plunge into 
entrepreneurial waters (Imhonopi et al., 2016). Participant 3 indicated that this is not 
always easy to achieve: “Women are reluctant to help other women because they 
worked so hard to get to where they are. The industry is a male-dominated industry, 
and to be a woman in this field requires additional work. So, they need you as a young 
black woman to work just as hard to prove to them that you can survive in this field, 
and then they may consider lending a helping hand. But young black women don’t see 
it that way, they just see it as an impenetrable field with no mentorship opportunities 
either”.  
Exacerbating the influence of gender stereotyping in entrepreneurship is the fact that 
certain industries are dominated by either men or women (Sweida and Reichard, 
2013). Many fathers or husbands prefer restricting their wives/daughters rather than 
allowing them to explore opportunities and release their potential in the business world 
(Imhonopi et al., 2016). The reason usually given is that of protecting them from being 
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exposed to the cruel and ruthlessly competitive world, and possibly rubbing shoulders 
with men in the business arena (Imhonopi et al., 2016). Participant 8 agreed with this 
notion: “I would be reluctant to ask a man to be my mentor, because I don’t know at 
what cost I would receive this ‘help’. There may be expectations for me to perform 
sexual favours in order to be introduced to the right people or network. So, asking 
someone of the same gender is better, but again that person of the same gender may 
not be willing to work, as Participant 5 said, so why bother?”. Culture, race and gender 
were deemed to have a negative impact on entrepreneurial intentions particularly in 
consideration of fields that are viewed to be male dominated.  
 
4.2.2.7 Entrepreneurial education and training 
The group highlighted entrepreneurial education and training as being critical to 
developing or enhancing the entrepreneurial intention among black female millennials. 
According to Ndedi (2013), entrepreneurial education seeks to provide students with 
the knowledge, skills, and motivation to encourage entrepreneurial success in a variety 
of settings. Participant 2 highlighted the benefits yielded by a qualification in commerce 
(as which entrepreneurship education could also be categorised). Participant 2: “As 
someone who did a BCom [Bachelor of Commerce degree], I believe that putting 
together a business plan and pitching my ideas to investors would be easy because 
it’s something I learnt in school. It wouldn’t be easy for someone who doesn’t have a 
qualification or comes from a different field”.  
A strategy to include entrepreneurship in people’s education is a strategy to strengthen 
the individual’s ability to see and exploit opportunities in an economic, social, and 
cultural context (Ndedi, 2013). Entrepreneurship in education includes the 
development both of personal qualities and attitudes and of formal knowledge and 
skills that will give students competence in entrepreneurship (Ndedi, 2013). Personal 
qualities and attitudes increase the probability of a person seeing opportunities and 
doing something to transform them into reality (Ndedi, 2013). Work on 
entrepreneurship in education must primarily place the emphasis on the development 
of personal qualities and attitudes (Ndedi, 2013). Training and education equip an 
individual with the necessary skills to analyse business ideas and handle management 
practices in a business setting (Zhang and Cain, 2017). Through effective 
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entrepreneurship education, people could access the skills and knowledge they need 
to start and grow new businesses (Olowu and Taye-Faniran, 2016). However, 
Participant 7 indicated that training would be more beneficial than education, as it 
would enhance a natural talent that does not always require formal education. She 
added: “There are people who are entrepreneurs who do not have [a] qualification. It 
comes naturally to them”. Perhaps this is a point worth noting, as Imhonopi et al. 
(2016) indicate that entrepreneurs are known to possess certain inherent qualities that 
make them stand out from the crowd and enable them to overcome the challenges 
that are thrown at them or that they find in their operating environment. 
Participant 7 stated the following: “I agree, but like any other career, you first identify 
[your] passion and then you have to keep refining (it). Passion and talent alone will not 
sustain you”. Participant 10 supported this notion, stating that short courses and 
training could be an alternative to pursuing a full-time tertiary qualification. Workshops 
and seminars seemed to be viewed more favourably when they were customised and 
reflected entrepreneurs’ reality (Brière et al., 2014). Such adaptation can be done 
according to the developmental stage of the entrepreneur, the sector of activity, the 
skills needed, etc. (Brière et al., 2014). ‘One size fits all’ training is counterproductive, 
and does not serve the purpose (Brière et al., 2014). When individuals become more 
aware and knowledgeable about entrepreneurship as a professional career through 
courses and training, their personal knowledge could significantly influence their 
intention to become entrepreneurs (Yukongdi and Lopa, 2017). Consistent with these 
statements, Participant 10 stated: “…We introduce the idea of entrepreneurship too 
late. It’s something that people consider when they are older. In China, 
entrepreneurship is introduced very early in school”. Perhaps an earlier introduction to 
entrepreneurship would result in more younger individuals considering it as a career 
path. The higher participation rates among those in their early to mid-careers could be 
attributed to the fact that these individuals have had time to develop their skills and 
knowledge through education and through work experience, building their confidence 
in their own abilities (GEM, 2017). A critical factor is that they may have accumulated 
other resources such as networks, personal savings, and access to other financial 
resources (GEM, 2017). It can therefore be concluded that entrepreneurial education 
and training does have an impact on entrepreneurial intentions.  
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4.2.3 Focus Group: Conclusion 
The third step in qualitative data analysis is drawing conclusions and verifying their 
accuracy through cross-checking (Hair et al., 2007). Drawing conclusions involves 
deciding what the identified themes and patterns mean, and how they help to answer 
the research questions (Hair et al., 2007). Verification involves checking and re-
checking the data to ensure that the initial conclusions are realistic, supportable, and 
valid (Hair et al., 2007). The focus group revealed that levels of entrepreneurial 
intention among black female millennials vary from one individual to another due to a 
variety of factors. The researcher discovered that these factors include access to 
resources; self-efficacy, family background, and societal factors; family 
responsibilities; culture, race, and gender; and entrepreneurial education and training. 
(These factors were explored further in the questionnaire to ascertain the extent to 
which each of these factors influences entrepreneurial intention). These were the 
findings relevant to each of the themes that emerged in the focus group: 
 
4.2.3.1 Entrepreneurial intentions 
The focus group’s participants agreed that entrepreneurial intentions vary among 
individuals and are not necessarily limited to a certain type of group; however, different 
individual have different reasons for pursuing (or not pursuing) entrepreneurship. They 
indicated that some black female millennials are reluctant to pursue entrepreneurship 
because of perceived barriers to entrepreneurship, and not because they had no 
interest at all in entrepreneurship. These perceived barriers create negative feelings 
towards entrepreneurship as a career. The literature supports this notion: Zhang and 
Cain (2017) state that a positive attitude towards entrepreneurship in general is likely 
to make industry-specific entrepreneurial intention more desirable. They add that 
these reasons in turn have an impact on the level of entrepreneurial intention. The 
reasons provided by the group will be discussed in the sections that follow. The 
findings of the questionnaire indicated that only three of the seven factors discussed 
below had a significant bearing on entrepreneurial intentions.  
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4.2.3.2 Access to resources 
The group concluded that access to the resources that are required to establish and 
operate a business remains one of the major concerns when one is considering 
entrepreneurship as a career. They indicated that institutions that could assist in 
obtaining such resources are also strict in their application processes. and are often 
stricter on black women than they are on their counterparts of different races and on 
males. This notion expressed by the group is consistent with Imhonopi et al. (2016) 
who noted that the challenges common to aspiring and current entrepreneurs include 
securing funding, developing marketing and management skills, and devising suitable 
business strategies to thrive in globalised social and economic environments, all of 
which are types of resources required to establish successful entrepreneurial 
ventures. The questionnaire findings indicated that access to resources had no 
significant impact on entrepreneurial intentions.  
 
4.2.3.3 Self-efficacy, family background, and societal factors 
The group indicated that the propensity of women to be risk-averse, coupled with black 
tax obligations and the gender stereotypes imposed by society tend to hamper the 
likelihood of their pursuing entrepreneurship. However, they did state that the 
upcoming generation of women is becoming more and more determined to defy the 
odds that threaten to dictate which careers and roles in society to which they should 
aspire, and ultimately fulfil. Although this may be the case, presently black women are 
still more likely to operate on a small scale, in labour-intensive businesses 
characterised by low profits and limited mobility (Knight, 2016). The questionnaire 
findings, however, indicated that self-efficacy, family background, and societal factors 
had some bearing, but that there were more significant factors that impact 
entrepreneurial intentions. 
 
4.2.3.4 Family responsibilities and entrepreneurship 
Despite past generations of women accepting the roles of motherhood and being a 
wife, millennials are defying this pattern by simultaneously pursuing roles associated 
with family responsibilities and with entrepreneurship. The observation and comments 
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by the group were that it is becoming the norm for women to work, run their own 
business, and get married and have children for whom they care. The questionnaire 
findings indicated, however, that family responsibilities were one of the key 
considerations that black women took into account in relation to entrepreneurial 
intentions. 
 
4.2.3.5 Black economic empowerment 
The group stated that black economic empowerment did not assist them in their quest 
to be entrepreneurs. This opinion proved to be contrary to that expressed by 
questionnaire participants, who considered black economic empowerment to be a 
positive and key driver of entrepreneurship.  
 
4.2.3.6 Culture, race, and gender 
Despite the increase in entrepreneurship among women, the group still indicated that 
black women may still be at the mercy of cultural oppression and race and gender 
stereotyping that ultimately impacts their desire to pursue entrepreneurial intentions, 
because these factors make that pursuit even more difficult. This was contrary to the 
questionnaire findings, which indicated that culture, race, and gender did not have a 
significant impact on entrepreneurial intentions. 
 
4.2.3.7 Entrepreneurial education and training 
Consistent with the findings of the questionnaire, the group indicated that 
entrepreneurial education and training are one of the key factors that drive a 
consideration of entrepreneurship. The focus group members indicated that the ability 
to access education and training that would assist them in becoming successful 
entrepreneurs would greatly increase their level of interest in pursuing 
entrepreneurship.  
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4.2.4 Questionnaire  
All research that generates quantitative data should start the analysis with a set of 
descriptive statistics (Horn, 2012). The purpose of descriptive statistics is to 
summarise data in a way that anyone can understand, and to be able to compare the 
data with other data (Horn, 2012). Further, descriptive statistics allow the researcher 
to compile a profile of the respondents. Descriptive statistics describe outcomes. Two 
primary types of measures are used: measures of central tendency (or location), and 
measures of variability (or spread) (Salkind, 2012). The descriptive statistics that were 
used in the demographic section of the questionnaire were presented in terms of 
frequency distribution. The rest of the items in the questionnaire were presented in 
terms of the mean and the standard deviation. 
 
4.2.4.1 Demographics of the sample 
This section details the descriptive statistics of the respondents to the questionnaire 
that was administered in this study. The sample size for the questionnaire comprised 
200 respondents. The frequency table in Table 3 provides a demographic 
representation of the questionnaire sample. 
Table 3: Demographic representation of questionnaire respondents 
DD1 Gender 
  Frequency 
Valid 
percentage 
Cumulative 
percentage 
Female 200 100.0 100.0 
DD2 Age (in complete years) 
17 – 19 3 1.5 1.5 
20 – 25 95 47.5 49.0 
26 – 29 89 44.5 93.5 
30 – 35 11 5.5 99.0 
36 – 37 2 1.0 100.0 
Total 200 100.0   
DD3 Ethnicity 
Black African 200 100.0 100.0 
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DD4 Highest educational qualification 
Some high school completed 4 2.0 2.0 
Matric/Grade 12 completed 47 23.5 25.5 
Technical College diploma 27 13.5 39.0 
University of Technology/University 
diploma 
23 11.5 50.5 
University degree (B degree or honours) 96 48.0 98.5 
Postgraduate degree (master’s or 
doctorate) 
3 1.5 100.0 
Total 200 100.0   
DD5 Home language 
English 13 6.5 6.5 
IsiXhosa 32 16.0 22.5 
IsiZulu 65 32.5 55.0 
Ndebele 4 2.0 57.0 
SePedi 8 4.0 61.0 
SeSotho 27 13.5 74.5 
SiSwati 5 2.5 77.0 
TshiVenda 5 2.5 79.5 
SeTswana 32 16.0 95.5 
Xitsonga 5 2.5 98.0 
Other 4 2.0 100.0 
Total 200 100.0   
DD6 Employment status 
Unemployed 21 10.5 10.5 
Self-employed 17 8.5 19.0 
Full-time employed by an organisation 117 58.5 77.5 
Part-time employed by an organisation 17 8.5 86.0 
Full-time student 19 9.5 95.5 
Part-time student 7 3.5 99.0 
Other 2 1.0 100.0 
Total 200 100.0   
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DD7 Marital status 
Single 152 76.0 76.0 
Married or living with a partner 29 14.5 90.5 
Living with parents 19 9.5 100.0 
Total 200 100.0   
DD8 Area of residence 
Suburb (urban area) 86 43.0 43.0 
Township 109 54.5 97.5 
Village (rural area) 5 2.5 100.0 
Total 200 100.0   
 
All of the respondents included in the analysis were black African females born 
between the years 1980 and 2000. The majority of respondents were aged between 
20 and 25 (47.5%, n=200). The majority of the respondents had university degrees 
(48%, n=200), while the smallest number of people had completed some high school 
education (2%, n=200). Most of the respondents were isiZulu-speaking (32.5%, 
n=200). Most of the respondents were employed full-time by an organisation (58.5%, 
n=200). The majority of the respondents were single (76%, n=200) while the smallest 
number of respondents indicated that they were living with their parents (9.5%, n=200). 
Most of the respondents indicated that they resided in townships (54.5%, n=200) while 
43% (n=200) stated that they resided in suburban areas; the remainder of 2.5% 
(n=200) hailed from rural areas. 
 
4.2.4.2 Entrepreneurial intentions  
This study sought to close a research gap that has been identified. This gap is that of 
the limited amount of research in South Africa pertinent to black female millennials’ 
entrepreneurial intentions. This section, therefore, aims to deliver descriptive results 
relating to the third primary objective, which is to identify factors influencing the 
entrepreneurial intentions of black female millennials. 
In section two of the questionnaire (2.1 to 2.8), respondents were provided with 
statements about entrepreneurial intention and asked to indicate their level of 
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agreement with each statement. The scale applied was a five-point Likert scale in 
which 1 was equivalent to “strongly disagree” and 5 to “strongly agree”. The table 
below provides details of the means and standard deviations for each attribute in this 
section. 
Table 4: Means and standard deviations of entrepreneurial intentions 
  N Mean Std. deviation 
EI1 Black female millennials have desires to start businesses 200 3.91 0.978 
EI8 Black female millennials prefer to work for a company 
because it is a lower risk than starting a business 
200 3.85 0.991 
EI5 Unemployment can lead to black female millennials starting a 
business 
200 3.75 0.997 
EI2 Black female millennials have opportunities to become 
entrepreneurs 
200 3.70 0.946 
EI4 Black female millennials have positive perceptions of 
entrepreneurship 
200 3.52 1.032 
EI7 Working for a business provides more financial stability than 
starting a business 
200 3.21 1.128 
EI3 Black female millennials have negative perceptions of 
entrepreneurship 
200 2.85 1.088 
EI6 Individuals who inherit businesses are naturally 
entrepreneurial 
200 2.67 0.946 
Valid N (listwise) 200     
 
The means of the entrepreneurial intentions ranged from 3.91 to 2.67 (1=strongly 
disagree and 5=strongly agree). Respondents mainly agreed with statement 2.1: 
“Black female millennials have desires to start a business” (mean=3.91, standard 
deviation=0.978). The statement that yielded the lowest level of agreement was 2.6: 
“Individuals who inherit businesses are naturally entrepreneurial”. Although the 
respondents felt that whether or not one had inherited a business was immaterial to 
one’s inclination and capability to pursue an entrepreneurial venture, they had a weak 
level of agreement with this.  
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4.2.4.3 Access to resources and entrepreneurial intentions 
Table 5 below presents the mean and the standard deviation of access to resources. 
The inclusion of this table is to showcase the level to which participants agreed or 
disagreed with the statements in this section. Further the statistics herein provide 
details of which statements participants most agreed with or least disagreed with.  
Table 5: Means and standard deviations of access to resources 
  N Mean Std. deviation 
AR2 Lack of financial resources limits the desire to start a 
business 
200 4.17 1.060 
AR3 Lack of entrepreneurship information limits the desire to start 
a business 
200 3.92 1.026 
AR4 Obtaining premises to run a business is difficult 200 3.51 1.094 
AR5 Labour costs decrease black female millennials’ desire to 
start a business 
200 3.47 0.907 
AR1 Start-up capital/finance is easily accessible 200 1.77 0.802 
Valid N (listwise) 200     
 
The means of access to resources ranged from 4.17 to 1.77 (1=strongly disagree and 
5=strongly agree), while the standard deviations ranged from 1.060 to 0.802. The 
statement that respondents agreed with the most was 3.2: “Lack of financial resources 
limits the desire to start a business”. The statement that respondents agreed with the 
least was 3.1: “Start-up capital/finance is easily accessible”. Thus, respondents were 
not of the view that start-up capital was difficult to obtain. 
 
4.2.4.4 Self-efficacy, family background, and societal factors and 
entrepreneurial intentions 
Table 6 below provides details pertinent to the means and standard deviation values 
of statements under this variable.  
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Table 6: Means and standard deviations of self-efficacy, family background, and societal factors 
  N Mean Std. deviation 
SFS4 Mentorship is important for black female millennials who 
aspire to become entrepreneurs 
200 4.51 0.743 
SFS8 Black female millennials from wealthy families are more 
likely to establish their own businesses than those from poorer 
families 
200 3.81 1.068 
SFS3 Family support influences the decision of black female 
millennials to start businesses 
200 3.78 1.072 
SFS1 Individuals from families with businesses are more likely to 
become entrepreneurs 
200 3.70 0.913 
SFS6 Black female millennials do not start businesses due to 
black tax obligations 
200 3.61 1.041 
SFS7 Black female millennials postpone establishing businesses 
due to black tax obligations 
200 3.52 1.156 
SFS9 Black female millennials in cities are more likely to start a 
business than those in townships or rural areas 
200 3.30 1.121 
SFS2 Black male millennials are more entrepreneurial than black 
female millennials 
200 3.12 1.246 
SFS5 Black female millennials lack the confidence to be 
entrepreneurs 
200 3.11 1.151 
Valid N (listwise) 200     
 
The levels of means for self-efficacy, family background, and societal factors varied 
from 4.51 to 3.11 (1=strongly disagree and 5=strongly agree), while the standard 
deviations ranged from 1.246 to 0.743. The statement with which respondents agreed 
the most was 4.4 (strength of agreement): “Mentorship is important for black female 
millennials who aspire to become entrepreneurs”. The statement with which 
respondents least agreed was 4.5: Black female millennials lack the confidence to 
become entrepreneurs. This means that respondents felt that black female millennials 
had adequate faith in their abilities to establish entrepreneurial ventures.  
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4.2.4.5 Family responsibilities and entrepreneurial intentions 
Table 7 below provides statistics relevant to statements under family responsibilities 
for the purpose of explaining which statements respondents agreed with the 
most/least.  
Table 7: Means and standard deviations of family responsibilities and entrepreneurship 
  N Mean Std. deviation 
FRE4 Black female millennials who are not mothers and/or wives 
are likely to be successful entrepreneurs 
200 2.53 1.037 
FRE3 Motherhood and/or marriage are demanding, and thus 
leave little time for entrepreneurship 
200 2.47 1.111 
FRE1 The roles of being a mother and/or a wife conflict with 
being an entrepreneur 
200 2.41 1.094 
FRE2 Mothers and/or wives do not have sufficient time to pursue 
entrepreneurial ventures 
200 2.23 1.040 
Valid N (listwise) 200     
 
The levels of means for family responsibilities and entrepreneurship varied from 2.53 
to 2.23 (1=strongly disagree and 5=strongly agree). The standard deviations varied 
from 1.111 to 1.037. The statement with which respondents agreed the most was 5.4: 
“Black female millennials who are not mothers and/or wives are likely to be successful 
entrepreneurs”. The statement with which respondents agreed the least was 5.2: 
“Mothers and/or wives do not have sufficient time to pursue entrepreneurial ventures”. 
This means that respondents felt that there were no tangible time constraints 
presented by the roles of being a mother and/or wife that might prevent them from 
establishing their own businesses.  
 
4.2.4.6 Black economic empowerment and entrepreneurial intentions 
Table 8 below provides the values of the means and standard deviations of the 
statements under the section of Black Economic Empowerment. The purpose of this 
was to provide details of which statements respondents agreed with the most or the 
least. 
76 
 
Table 8: Means and standard deviations of black economic empowerment 
  N Mean Std. deviation 
BEE1 Black economic empowerment encourages 
entrepreneurship 
200 3.71 0.917 
BEE4 Black economic empowerment has assisted black female 
millennials to start their own businesses 
200 3.38 0.905 
BEE2 Black economic empowerment is used as a window-
dressing/fronting tool 
200 3.30 0.671 
BEE3 Black economic empowerment discourages 
entrepreneurship 
200 2.27 0.762 
Valid N (listwise) 200     
 
The means for black economic empowerment ranged from 3.71 (1=strongly disagree 
to 5=strongly agree). The standard deviations ranged from 0.917 to 0.671. 
Respondents agreed the most with statement 6.1: “Black economic empowerment 
encourages entrepreneurship”. On the other hand, they agreed the least with 
statement 5.3: “Black economic empowerment discourages entrepreneurship”. This 
indicates that they did not believe that BEE has adverse impacts on entrepreneurship.  
 
4.2.4.7 Culture, race, and gender and entrepreneurial intentions 
Table 9 provides details of the means and standard deviations within this construct for 
the purposes of showcasing which statements respondents agreed with the 
most/least.  
Table 9: Means and standard deviations of culture, race, and gender 
  N Mean Std. deviation 
CRG2 Entrepreneurship is a male-dominated field 200 3.35 0.866 
CRG1 In my culture, young women are encouraged to start their 
own business 
200 3.26 1.178 
CRG3 Entrepreneurship is not encouraged in black communities 200 3.06 1.233 
Valid N (listwise)  200     
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The means for culture, race, and gender ranged from 3.35 to 3.06 (1=strongly agree 
and 5=strongly disagree). The standard deviations ranged from 1.233 to 0.866. 
Respondents indicated that they mostly agreed with statement 7.2: “Entrepreneurship 
is a male-dominated field”. However, the statement with which they agreed the least 
was 7.3: “Entrepreneurship is not encouraged in black communities”. This indicates 
that respondents believed that entrepreneurship is encouraged among black people. 
 
4.2.4.8 Entrepreneurial education and training and entrepreneurial intentions 
Table 10 below provided values of the means and standard deviations of statements 
under entrepreneurial education and training relevant to entrepreneurial intentions.  
Table 10: Means and standard deviations of entrepreneurial education and training 
  N Mean Std. deviation 
EET1 Training can increase black female millennials’ desires to 
start businesses 
200 4.51 0.702 
EET2 Education can increase black female millennials’ desires to 
start businesses 
200 4.50 0.796 
EET3 Entrepreneurship training is one of the factors that 
determine whether black female millennials start their own 
businesses 
200 3.58 1.044 
EET8 Black female millennials who study towards tertiary 
qualifications in entrepreneurship are more likely to become 
entrepreneurs than those who do not study entrepreneurship 
200 3.06 1.110 
EET4 Entrepreneurship education is easily accessible 200 2.71 0.933 
EET5 Entrepreneurship training is easily accessible 200 2.67 0.952 
EET7 Entrepreneurship training is affordable 200 2.54 0.901 
EET6 Entrepreneurship education is affordable 200 2.47 0.879 
Valid N (listwise) 200     
 
The means for section 8 varied from 4.51 to 2.47 (1=strongly agree and 5=strongly 
disagree). The standard deviations varied from 0.702 to 1.110. The statement with 
which respondents agreed the most was 8.1: “Training can increase black female 
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millennials’ desires to start businesses”, while the statement with which they agreed 
the least was 8.6: “Entrepreneurship education is affordable”. This means that the 
perception among respondents was that education that could equip one in becoming 
an entrepreneur is expensive or not affordable. 
 
4.2.5 Exploratory data analysis 
According to Pallant (2010), normality can be assessed by obtaining skewness and 
kurtosis. Pallant (2010) further states that the Kolmogorov-Smirnov statistics provide 
an indication of normality. The results equated to a significance level of 0.000 for all 
factors, thus indicating a violation of normality (Pallant, 2010). However, Pallant (2010) 
states that this is a common occurrence in larger samples.  
An inspection of the histograms revealed the distribution shown in the table below: 
Table 11: Histogram analysis of normality of scales 
Scale Shape Mean Standard deviation 
Entrepreneurial intentions  Bell 3.35 0.461 
Financial stability Skewed right 3.53 0.892 
Access to resources Skewed right 3.77 0.726 
Self-efficacy Normal 3.12 1.028 
Family background Skewed right 3.64 0.871 
Family responsibilities Skewed left 2.41 0.891 
Black economic empowerment Normal 3.58 0.599 
Impact of entrepreneurial education 
and training 
Normal 3.91 0.641 
Access to entrepreneurial education 
and training  
Skewed left 2.60 0.779 
 
4.2.6 Factor analysis 
According to Pallant (2010), factor analysis is a data reduction technique used to 
summarise large sums of data into a smaller number of linear combinations. This 
allows the researcher to conduct a correlation analysis between variables by putting 
them into groups that are highly correlated, and presenting them as a single factor 
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(Hair, Money, Samouel and Page, 2007). Pallant (2010) states that the term factor in 
this instance refers to a group or clump of related variables. According to Pallant 
(2010), a factor analysis is often conducted prior to conducting other analyses such as 
multiple regression analysis or multivariate analysis of variance. Pallant states that 
there are three main steps that form part of the factor analysis process: 
 
Figure 4.1: Steps for conducting factor analysis 
 
4.2.6.1 Assessment of the suitability of the data for factor analysis  
To determine whether the data set is suitable for factor analysis, the researcher must 
have two key considerations in mind: the sample size, and the strength of the 
relationship among the variables or items (Pallant, 2010). A suitable sample size 
consists of 150 or more respondents (Pallant, 2010). The number of usable 
questionnaires in this study was 200, thus fulfilling the sample size requirement. 
Further, there should be a ratio of at least five cases for each of the variables. The 
questionnaire used to gather data for this study consisted of 41 items. This averaged 
at five respondents per item. An additional consideration when assessing for suitability 
is the Kaiser-Meyer-Olkin (KMO) measure of sampling adequacy value. The purpose 
of the KMO and of Bartlett’s test of sphericity is to test the strength of the 
intercorrelations between the variables/items. The majority of the KMO values in this 
study came to 0.6 and above, and the Bartlett’s test of sphericity values were 
significant, as they came to 0.05 or less, as recommended by Pallant (2010), thus 
indicating an acceptable correlation between the variables. Table 12 provides the 
relevant values of each scale.  
 
Assessment of the suitability of the data
Factor extraction
Factor rotation and intepretation
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Table 12: KMO values and Bartlett’s test of sphericity 
Scale  KMO value  Bartlett’s test of sphericity 
Entrepreneurial intention (*five items) 0.656* 0.000* 
Access to resources (*four items) 0.619* 0.000* 
Self-efficacy, family background, and societal factors 
(*seven items) 
0.609 0.000 
Family responsibilities and entrepreneurship (four 
items) 
0.759 0.000 
Black economic empowerment (four items) 0.738 0.000 
Culture, race, and gender (three items) 0.573 0.000 
Entrepreneurial education and training (eight items) 0.664 0.000 
(The values marked * exclude items that were removed from the scale. Further details 
have been provided in the relevant sections below.) 
Of all the items that were included in the questionnaire, only the culture, race, and 
gender scale was not suitable for a factor analysis to be conducted, as the KMO value 
amounted to 0.573. Given this value, it was decided that the reliability of the scale 
would also be considered prior to excluding it from further analysis, as the KMO value 
of 0.573 was close to 0.6, and the Bartlett’s test of sphericity was significant. 
 
4.2.6.2 Factor extraction 
Pallant (2010) states that factor extraction involves determining the smallest number 
of factors that can be used to represent best the interrelationships among a set of 
variables. A number of techniques can be used to assist in the decision about the 
number of factors to retain (Pallant, 2010). These include Kaiser’s criterion (also 
known as the ‘eigenvalue’); the scree test; and parallel analysis (Pallant, 2010). For 
this study, the researcher chose to use Kaiser’s criterion. When the Kaiser’s criterion 
is applied, the values taken into consideration are the eigenvalues. According to 
Bordens and Abbott (2014), the strength of a factor is indicated by its eigenvalue. To 
determine how many factors are to be extracted, we need to consider which values 
have an eigenvalue of 1.0 and above (Pallant, 2010:192). Factors with eigenvalues of 
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less than 1.0 are not interpreted (Bordens and Abbott, 2014). Table 13 below provides 
the eigen values of each scale item.  
Table 13: Kaiser’s criterion of the scales 
Scale Eigenvalue 
 Factor 
1 
Factor 
2 
Factor 
3 
Factor 
4 
Factor 
5 
Factor 
6 
Factor 
7 
Factor 
8 
Entrepreneurial intentions 2.174 1.215 0.677 0.555 0.378    
Access to resources 2.037 0.865 0.693 0.405     
Self-efficacy, family 
background, and societal 
factors 
2.415 1.274 1.080 0.825 0.714 0.461 0.231  
Family responsibilities and 
entrepreneurship  
2.786 0.640 0.388 0.187     
Black economic 
empowerment 
2.145 0.753 0.585 0.516     
Culture, race, and gender 1.422 0.863 0.715      
Entrepreneurial education 
and training  
2.970 1.989 0.902 0.694 0.670 0.421 0.218 0.137 
 
For the entrepreneurial intentions scale, two of the factors showed eigenvalues above 
1.0. The access to resources scale indicated that one factor ought to be extracted, as 
there was one factor with an eigenvalue above 1.0. The self-efficacy, family 
background, and societal factors indicated three values for extraction, with three 
factors with eigenvalues above 1.0. Family responsibilities and entrepreneurship had 
one factor with an eigenvalue above 1.0. The scale for black economic empowerment 
had one factor that could be extracted. Culture, race, and gender had one factor for 
extraction. Entrepreneurial education and training contained two factors with 
eigenvalues above 1.0.  
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4.2.6.3 Factor rotation and interpretation  
Once the number of factors has been determined, the next step is to try to interpret 
them (Pallant, 2010). This step forms part of exploratory factor analysis (EFA), in which 
variables that cluster together are identified (Bordens and Abbott, 2014). According to 
Pallant (2010), another key consideration in factor analysis is the component matrix, 
which displays unrotated loadings of each item on the number of factors presented 
(Pallant, 2010). At this point, the researcher must determine where most factors are 
loading strongly in order to decide on the number of factors that are to be included in 
the further analysis of the data. The above steps will b applied to the variables/scale 
items in the following sections. 
 
i. Entrepreneurial intentions  
Prior to performing the factor analysis, the suitability of data for factor analysis was 
performed. Inspection of the correlation matrix revealed the presence of many 
coefficients of 0.3 and above. The Kaiser-Meyer-Olkin value table can be presented 
as follows: 
Table 14: KMO and Bartlett’s Test for Entrepreneurial Intentions 
KMO and Bartlett's Test 
Kaiser-Meyer-Olkin Measure of Sampling Adequacy. 0.656 
Bartlett's Test of Sphericity Approx. Chi-Square 192.470 
df 10 
Sig. 0.000 
 
The KMO value was 0.656, thus exceeding the recommended value of 0.6, while 
Bartlett’s test of sphericity reached statistical significance (0.000), supporting the 
factorability of the correlation matrix. The principal component matrix also revealed the 
presence of two components with eigenvalues exceeding 1, explaining 43.49% and 
24.31% of the variance respectively. The first component strongly related to 
perceptions of entrepreneurship, while the other component was strongly related to 
financial stability where entrepreneurial intentions are concerned. An inspection of the 
scree plot revealed a clear break after the second component. Using Catell’s scree 
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test, it was decided to retain two components for further investigation. The two-factor 
solution explained a total of 67.80% of the variance, with Factor 1 contributing 43.49% 
and Factor 2 contributing 24.31%. To aid in the interpretation of these two 
components, Varimax rotation was performed. The rotated solution revealed the 
presence of a simple structure, with both components showing several strong 
loadings. There was a positive correlation between the two factors (r= 0.469). It should 
be noted, however, that the following items were removed, as they did not load on to 
any of the two factors: 
• EI1: Black female millennials have desires to start businesses 
• EI5: Unemployment can lead to black female millennials starting a business 
• EI6: Individuals who inherit a business are inherently entrepreneurial 
Further, these items had low communality values of 0.173, 0.192, and 0.060 for EI1, 
EI5, and EI6 respectively. This was also an indication that these items did not fit well 
with the other items (Pallant, 2010). Therefore, further analysis was performed with 
five items rather than the original eight items. A review of the items according to the 
factor analysis demonstrated that the items pertinent to entrepreneurial intentions 
loaded on to Factor 1, while the items relevant to financial stability loaded on to Factor 
2. The new groups (factors) that emerged were thus renamed to entrepreneurial 
intentions and financial stability respectively. Table 15 below provides details of the 
rotated factor matrix coefficients and communalities.  
Table 15: Rotated factor matrix coefficient with Varimax rotation of two factor solution of entrepreneurial 
intentions 
Item Rotated factor matrix coefficients  Communalities 
 Factor 1 Factor 2  
EI4 Black female millennials have positive 
perceptions of entrepreneurship 
0.846  0.740 
EI3 Black female millennials have negative 
perceptions of entrepreneurship 
-0.684  0.507 
EI2 Black female millennials have 
opportunities to become entrepreneurs 
0.495  0.246 
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EI8 Black female millennials prefer to work 
for a company because it is a lower risk than 
starting a business 
 0.656 0.481 
EI7 Working for a business provides more 
financial stability than starting a business 
 0.625 0.391 
 
ii. Access to resources 
The five items of the access to resources (AR) scale were subjected to a factor 
analysis via SPSS. Inspection of the correlation matrix revealed the presence of 
several coefficients of .3 and above. The Kaiser-Meyer-Olkin value was 0.619, 
exceeding the recommended value of .6, and Bartlett’s test of sphericity reached 
statistical significance, supporting the factorability of the correlation matrix. The 
principal component matrix also revealed the presence of one component with an 
eigenvalue exceeding 1, explaining 60.95% of the variance. An inspection of the scree 
plot revealed a clear break after the second component; thus, one factor would be 
retained for further investigation. The Varimax rotation could not be performed, as 
there was only one factor. It should be noted, however, that AR1, “Start-up 
capital/finance is easily accessible”, was removed as it did not load on to the one factor 
identified. This item also had a low communality value of 0.019 – another indication 
that it did not fit well with the other items (Pallant, 2010). Therefore, further analysis 
was performed with four items rather than the original five items. The original name of 
the scale was maintained.  
 
iii. Self-efficacy, family background, and societal factors 
The nine items of the self-efficacy, family background, and societal factors (SFS) scale 
were subjected to a factor analysis via SPSS. Inspection of the correlation matrix 
revealed the presence of several coefficients of .3 and above. The Kaiser-Meyer-Olkin 
value was 0.609, exceeding the recommended value of .6, and Bartlett’s test of 
sphericity reached statistical significance, supporting the factorability of the correlation 
matrix. The principal component matrix also revealed the presence of three factors 
with eigenvalues exceeding 1, explaining 68.14% of the variance. Using Catell’s scree 
test, it was decided to retain three factors for further investigation. The three-factor 
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solution explained a total of 68.14% of the variance, with Factor 1 contributing 34.5%, 
Factor 2 contributing 18.2%, and Factor 3 contributing 15.43%. To aid in the 
interpretation of these three factors, Varimax rotation was performed. The rotated 
solution revealed the presence of a simple structure, with all three components 
showing several strong loadings. The interpretation of the three factors showed items 
relevant to black tax items loading strongly on Factor 1, items relevant to self-efficacy 
loading strongly on Factor 2, and items relevant to family background loading strongly 
on Factor 3. 
It should be noted, however, that the following items were removed, as they did not 
load on to the three factors identified: 
• SFS4: Mentorship is important for black female millennials who aspire to be 
entrepreneurs 
• SFS9: Black female millennials in cities are more likely to start a business than 
those in townships or rural areas 
Therefore, further analysis was performed with seven items rather than the original 
nine items. Table 14 below provides details in terms of the factor groupings.  
Item Rotated factor matrix coefficients  Communalities 
 Factor 1 Factor 2 Factor 3  
SFS1 Individuals from families with 
businesses are more likely to become 
entrepreneurs 
  0.447 0.210 
SFS2 Black male millennials are more 
entrepreneurial than black female 
millennials 
 0.745  0.588 
SFS3 Family support influences the 
decision of black female millennials to start 
businesses 
  0.459 0.214 
SFS5 Black female millennials lack the 
confidence to be entrepreneurs 
 0.639  0.486 
SFS6 Black female millennials do not start 
businesses due to black tax obligations 
0.787   0.681 
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SFS7 Black female millennials postpone 
establishing businesses due to black tax 
obligations 
0.873   0.827 
SFS8 Black female millennials from wealthy 
families are more likely to establish their 
own businesses than those from poorer 
families 
  0.440 0.271 
Table 1: Rotated factor matrix coefficients with Varimax rotation of three factor solutions for self-
efficacy, family background, and societal factors 
 
iv. Family responsibilities and entrepreneurship 
The four items of the family responsibility (FRE) scale were subjected to a factor 
analysis via SPSS. Inspection of the correlation matrix revealed that all the items had 
coefficients of 0.3 and above. The Kaiser-Meyer-Olkin value was 0.759, exceeding the 
recommended value of .6, and Bartlett’s test of sphericity reached statistical 
significance, supporting the factorability of the correlation matrix. The principal 
component matrix also revealed the presence of one component with an eigenvalue 
exceeding 1, explaining 69.65% of the variance. Using Catell’s scree test, it was 
decided to retain one component for further investigation. The Varimax rotation could 
not be performed, as there was only one factor. The items relevant to FRE all loaded 
on to Factor 1. None of the items were removed, as they all loaded on to the single 
factor identified. Therefore, analysis was conducted with all four items, and the name 
of the scale was changed to family responsibility.  
 
v. Black economic empowerment  
The four items of the black economic empowerment (BEE) scale were subjected to a 
factor via SPSS. Inspection of the correlation matrix revealed that some of the items 
had a coefficient of 0.3 and above. The Kaiser-Meyer-Olkin value was 0.738, 
exceeding the recommended value of .6, and Bartlett’s test of sphericity reached 
statistical significance, supporting the factorability of the correlation matrix. The 
principal component matrix also revealed the presence of one factor with an 
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eigenvalue exceeding 1, explaining 53.62% of the variance. Using Catell’s scree test, 
it was decided to retain one component for further investigation. The Varimax rotation 
could not be performed, as there was only one factor. The items relevant to BEE all 
loaded on to Factor 1. BBE2 (“Black economic empowerment is used as a window-
dressing/fronting tool”) was removed, as it did not load on to the single factor identified. 
Therefore, further analysis was conducted with three items rather than the original four 
items.  
 
vi. Culture, race, and gender 
The three items of the culture, race, and gender (CRG) scale were subjected to a 
factor analysis via SPSS. Inspection of the correlation matrix revealed that there was 
one that had a coefficient of 0.3 and above. The Kaiser-Meyer-Olkin value amounted 
to 0.573, which is less than the recommended value of 0.6. Despite this, Bartlett’s test 
of sphericity reached statistical significance, and the total variance explained matrix 
revealed the presence of one factor with an eigenvalue exceeding 1, explaining 
47.39% of the variance. Using Catell’s scree test, it was decided to retain one 
component for further investigation. The Varimax rotation could not be performed, as 
there was only one factor. The name of the scale was maintained for further analysis.  
 
vii. Entrepreneurial education and training 
The eight items of the entrepreneurial education and training (ET) scale were 
subjected to a factor analysis (PCA) via SPSS. Inspection of the correlation matrix 
revealed that several items had coefficients of 0.3 and above. The Kaiser-Meyer-Olkin 
value was 0.664, exceeding the recommended value of .6, and Bartlett’s test of 
sphericity reached statistical significance, supporting the factorability of the correlation 
matrix. The principal component matrix also revealed the presence of two factors with 
eigenvalues exceeding 1, explaining 61.98% of the variance. Using Catell’s scree test, 
it was decided to retain two components for further investigation. To aid in the 
interpretation of these two components, Varimax rotation was performed. The rotated 
solution revealed the presence of a simple structure, with the two components showing 
several strong loadings. The interpretation of the two factors showed that items 
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relevant to the impact of entrepreneurial education and training loading strongly on 
Factor 1, and items relevant to access to entrepreneurial education and training 
loading strongly on to Factor 2. None of the items were removed, as they all loaded 
on to the two factors identified. Therefore, analysis was conducted with all eight items. 
These factors were grouped as follows: 
Table 2: Rotated factor matrix coefficients with Varimax rotation of two factor solution for entrepreneruial 
education and training 
Item Rotated factor matrix 
coefficients  
Communalities 
 Factor 1 Factor 2  
ET4 Entrepreneurship education is easily accessible 0.816  0.671 
ET5 Entrepreneurship training is easily accessible 0.813  0.672 
ET7 Entrepreneurship training is affordable 0.778  0.609 
ET6 Entrepreneurship education is affordable 0.767  0.607 
ET2 Education can increase black female 
millennials’ desires to start businesses 
 0.778 0.610 
ET1 Training can increase black female millennials’ 
desires to start businesses 
 0.595 0.369 
ET8 Black female millennials who study towards 
tertiary qualifications in entrepreneurship are 
more likely to become entrepreneurs than those 
who do not study entrepreneurship 
 0.510 0.272 
ET3 Entrepreneurship training is one of the factors 
that determine whether black female millennials 
start their own businesses 
 0.419 0.204 
 
4.2.7 Reliability of the measuring instrument  
When selecting scales to be included in the research, it is imperative to source scales 
that are reliable (Pallant, 2010). There are various aspects of reliability to be 
considered, such as internal consistency, which ascertains whether all the items in a 
scale measure the same underlying construct (Pallant, 2010). Internal consistency is 
measured through Cronbach’s alpha coefficient (Pallant, 2010). Pallant (2010) states 
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that Cronbach’s alpha coefficient should be above 0.7 for a scale to be considered 
reliable (DeVellis, 2003). However, Pallant (2010) warns that Cronbach’s alpha values 
are quite sensitive to the number of items in a scale, such that scales with fewer than 
10 items may yield low Cronbach’s alpha values. In this instance, it may be more 
appropriate to report on the inter-item correlations for the items. Briggs and Cheek 
(1986), as referenced in Pallant (2010), recommend that the inter-item correlation be 
between the ranges of 0.2 and 0.4. All of the scales in the questionnaire used in this 
study consisted of items below 10. Therefore, where applicable, the inter-item 
correlations will be reported.  
 
4.2.7.1 Reliability statistics for entrepreneurial intentions  
The mean inter-correlation value was -0.025. Due to the negative value, items EI3 
(Black female millennials have negative perceptions of entrepreneurship) and EI5 
(Black female millennials have positive perceptions of entrepreneurship) were reverse 
scored. However, this process also resulted in a negative Cronbach’s alpha coefficient 
of -0.266 and a mean inter-correlation value of -0.045. Given that the factor analysis 
had reported two separate groups under this scale, it was decided to report the 
reliability of each group separately. The mean inter-correlation value for the groups 
“entrepreneurial intention” and “financial stability” were -0.174 and 0.415 respectively. 
These values were still not sufficient for the scales to be considered reliable. However, 
it is important to note that entrepreneurial intentions is the scale by which all the other 
scales would be measured (i.e., the continuous dependent variable measured against 
predictors). In light of this, other tests would be applied to test the suitability of this 
scale for multiple regression analysis.  
 
4.2.7.2 Reliability statistics of access to resources 
The access to resources mean inter-correlation value was 0.341, suggesting a weak 
relationship among the items and low internal consistency.  
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4.2.7.3 Reliability statistics of self-efficacy, family background, and societal 
factors 
The self-efficacy, family background, and societal factors mean inter-correlation value 
was 0.249, indicating a weak relationship among the items and low internal 
consistency. The reliability test was therefore applied on the groups identified in the 
factor analysis. The Cronbach’s alpha values for self-efficacy and family background 
were 0.642 and 0.718 respectively. These items had been regrouped into two distinct 
groups, and items SFS4 and SFS9 were removed, as they did not load on to any 
factor. The groups for family background and black tax were merged, as both were in 
reference to a common concept of family. Further tests would have to be applied to 
the self-efficacy group, as the Cronbach’s alpha value of 0.642 was considered close 
to the recommended value of 0.7. The family background Cronbach’s alpha was 
considered acceptable, according to Pallant (2010).  
 
4.2.7.4 Reliability statistics of black economic empowerment  
According to Pallant (2010), when the scale contains items that are negatively worded, 
these items must be reversed before they can be assessed for reliability. In this scale, 
the following items were reverse scored prior to checking for reliability: 
BEE2 (subsequently renamed rBEE2): Black economic empowerment is used as a 
window-dressing/fronting tool 
BEE3 (subsequently renamed rBEE3): Black economic empowerment discourages 
entrepreneurship 
The black economic empowerment Cronbach’s alpha value was 0.708, which, 
according to Pallant (2010), is considered acceptable. 
 
4.2.7.5 Reliability statistics of culture, race, and gender 
According to Pallant (2010), when the scale contains items that are negatively worded, 
these items must be reversed before they can be assessed for reliability. In this scale, 
the following items were reverse scored prior to checking for reliability: 
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CRG2: Entrepreneurship is a male dominated field 
CRG3: Entrepreneurship is not encouraged in black communities 
The Cronbach’s alpha value for culture, race, and gender was 0.441. The mean inter-
correlation value for culture, race, and gender was 0.209. The items in this scale did 
not have sufficient internal consistency; thus, it was not included in further analysis.  
 
4.2.7.6 Reliability statistics of entrepreneurial education and training  
The reliability test was applied to the two distinct groups identified in the factor analysis 
– namely, impact of entrepreneurial education and training, and access to 
entrepreneurial education and training. The Cronbach’s alpha value for the impact of 
entrepreneurial education and training was 0.634, which is not considered acceptable. 
The Cronbach’s alpha value for access to entrepreneurial education and training was 
0.872, which, according to Pallant (2010), is considered preferable.  
 
4.2.8 Correlation analysis 
If there is an association between two variables, knowing how a participant responds 
on one variable carries information that can be used to predict their response on the 
other (Easterby-Smith et al., 2008). To determine such a relationship, a correlation 
analysis was conducted. Correlation analysis is used to describe the strength and 
direction of the linear relationship between two variables (Pallant, 2010). For this 
purpose, the Pearson correlation or the Spearman correlation ought to be used 
(Pallant, 2010). These tests indicate whether the strength of the relationship is 
negative or positive (Pallant, 2010). The next section will provide details of the 
correlation of the variables included in this study. This analysis will begin by testing for 
correlation among entrepreneurial intentions and access to resources, self-efficacy, 
family background and societal factors, family responsibilities, Black Economic 
Empowerment, culture, race and gender and entrepreneurial education and training.  
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4.2.8.1 Entrepreneurial intentions 
The relationship between entrepreneurial intentions and other variables included in 
the study was investigated using the Pearson product-moment correlation coefficient. 
Preliminary analyses were performed to ensure that there was no violation of the 
assumptions of normality, linearity, and homoscedasticity. 
There was no relationship between the entrepreneurial intentions and financial stability 
variables (r=-0.046 and n=200). The statistical significance of the correlation between 
the two variables equated to 0.514, indicating that there was no significance between 
the correlation of the variables. Thus, changes in entrepreneurial intentions do not 
significantly relate to changes in financial stability, although increases in financial 
stability may result in decreases in entrepreneurial intentions.  
The correlation assessment between entrepreneurial intentions and access to 
resources revealed that there was a weak, negative correlation between the two 
variables, as the correlation coefficient, r, equated to -0.117. The statistical 
significance of the correlation also indicated that the correlation was not statistically 
significant, as the p value equated to 0.098. Thus, increases or decreases in 
entrepreneurial intentions have no significant relation to increases or decreases in 
access to resources. This could be interpreted as that respondents did not view access 
to resources as a determining factor as to whether they should pursue entrepreneurial 
ventures. As a result, it cannot be ascertained whether or not black female millennials 
have difficulty accessing resources.  
An assessment of the relationship between entrepreneurial intentions and self-efficacy 
revealed that there was no relationship between the two variables, as the correlation 
coefficient equated to 0.000. The significance value of 1.000 also indicated that the 
correlation between these two variables was not statistically significant. Therefore, 
changes in entrepreneurial intentions bear no significant relationship to self-efficacy, 
and changes in one of the variables have no effect on the other variable. 
There was a weak, negative correlation between entrepreneurial intentions and family 
background (r=-0.061, n=200). Although high levels of entrepreneurial intentions 
would imply low levels of family background (i.e., family background is not necessarily 
seen to increase entrepreneurial intention), changes in entrepreneurial intentions are 
not statistically significant to family background (as p=1.0). 
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There was a strong, negative correlation between entrepreneurial intentions and family 
responsibilities (r=-274, n=200). This correlation was also statistically significant 
(p<0.05). This indicates that the respondents felt that the more family responsibilities 
they had, the less inclined they would be to pursue entrepreneurial ventures.  
The correlation assessment between entrepreneurial intentions and black economic 
empowerment revealed a strong, positive correlation (r=0.325; n=200). Therefore, an 
increase in black economic empowerment would imply an increase in entrepreneurial 
intentions, meaning that respondents indicated that the more there were perceived 
BEE opportunities, the more inclined they would be to establish their own business. 
The statistical significance test also revealed that the correlation between the two 
variables was significant (p<0.05). Therefore, the changes in EI would be statistically 
significant to the changes to BEE.  
The entrepreneurial intention and impact of entrepreneurial education and training 
correlation analysis indicated a strong, positive correlation (r=0.107; n=200). However, 
the analysis also revealed that the correlation was not statistically significant, as the p 
value was equal to 0.130. Therefore, this correlation can be interpreted as that the 
greater the impact of entrepreneurial education and training on an individual, the more 
likely that their intentions to pursue entrepreneurship would also increase. That is, the 
more intensive, significant, and extensive the programme, the more likely that the 
individual would want to pursue entrepreneurship in a bid to apply the key skills, 
expertise, and knowledge gained from the programme. 
The correlation analysis of entrepreneurial intention in relation to access to 
entrepreneurial education and training displayed a strong, positive correlation between 
the two variables (r=0.215, n=200). The analysis also revealed that the correlation was 
statistically significant (p=0.002). This correlation can be interpreted as that the more 
that individuals can access entrepreneurial education and training, the more likely 
would be their desires to pursue entrepreneurship.  
As the correlation between the variables has been considered on a case by case basis, 
the collective impact must also be considered in order to ascertain which of these 
variables have a more significant impact than the others by considering the multiple 
regression analysis, which is discussed in the next section.  
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4.2.9 Multiple regression analysis 
Multiple regression analysis (MRA) is used to explore the predictive ability of a set of 
independent variables on one continuous measure (Pallant, 2010). Consistent with the 
objectives of the study, multiple regression analysis was conducted on the basis that 
entrepreneurial intentions would be the continuous measure against other (predictor) 
variables: financial stability, access to resources, self-efficacy, family background, 
family responsibilities, black economic empowerment, impact of entrepreneurial 
education and training, and access to entrepreneurial education and training. 
Preliminary analyses were conducted to ensure no violation of the assumptions of 
normality, linearity, multicollinearity, and homoscedasticity. A standard multiple 
regression analysis was performed, such that all the independent variables were 
entered into the equation simultaneously and evaluated to ascertain their predictive 
power in relation to EI (the dependent variable) (Pallant, 2010). Numerous variables 
that violated the MRA requirements were removed until a final model was established. 
In the final model, only three predictor variables were statistically significant, with black 
economic empowerment having the highest beta value (beta= 0.275) followed by 
family responsibilities (beta= -0.223) and, lastly, access to entrepreneurial education 
and training (beta= 0.181). The beta value provides an indication of which of the 
variables in the model contributed to the prediction of the dependant variable (Pallant, 
2010) – in this instance, EI. All of these variables – black economic empowerment, 
family responsibilities, and access to entrepreneurial education and training – 
displayed values that indicated that they were statistically significant (i.e., the 
significance value came to 0.000, 0.001, and 0.006 respectively for black economic 
empowerment, family responsibilities, and access to entrepreneurial education and 
training). This indicates that these variables have a more significant bearing on EI, in 
comparison to the rest of the variables (i.e. access to resources, self-efficacy, family 
background and societal factors and culture, race and gender).  
 
4.3 Conclusion 
Based on the findings in this chapter we can make the following conclusions relevant 
to the hypotheses and the finding in general when taking both the focus group and 
questionnaire findings into account.  
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Hypotheses: 
To fulfil the study’s objectives, the following hypotheses were developed: 
H1a: Black female millennials have lower entrepreneurial intentions 
H1b: Black female millennials have higher entrepreneurial intentions  
Main finding: The theory that forms part of the literature review and the findings of 
Chapter Four indicate that entrepreneurial intentions are determine by a variety of 
factors. Some of which include attitudes, emotional standards and the perceived 
behavioural control of the person (Acheampong, 2018). Further, previous research 
also cites work experience and country (Kedmenec, Oreski, Vukovic, Postolov and 
Jovanovski, 2017) therefore levels of EI cannot be limited to gender only. Thus, neither 
the null hypothesis nor the alternative hypothesis is accepted or rejected. 
H2a: Black female millennials have difficulty accessing resources required to start 
businesses 
H2b: Black female millennials do not have difficulty accessing resources required to 
start businesses 
Main finding: Access to resources was found to have a weak correlation to 
entrepreneurial intention. Further, the multiple regression analysis found that it was 
not one of the most influential factors of EI in this study. This means that when 
individuals cannot access resources required it will not impact their inclination towards 
entrepreneurship. This is contrary to Rogerson (2008, p.62) as cited in Underwood 
(2009, p.570) state, where they indicate that “better access to finance, skills and 
business training and more flexible regulations are identified as key strategic elements 
in supporting the three pillars of promoting entrepreneurship; strengthening the 
enabling environment; and enhanced competitiveness and capacity at the enterprise 
level”. Given the analysis of the questionnaire the ease of access becomes immaterial. 
On the basis of the focus group, the null hypothesis will be accepted as the findings of 
the focus group did indicate that black female millennials do have difficulty accessing 
resources, however this factor is not deemed as one that would diminish black female 
millennials entrepreneurial intentions.  
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H3a: Entrepreneurial education levels among black female millennials determine the 
level of entrepreneurial intention  
H3b: Entrepreneurial education levels among black female millennials do not 
determine the level of entrepreneurial intention 
Main finding: The analysis revealed that this hypothesis could be analysed in two 
ways – that is, by means of the impact of entrepreneurial education and training and 
by means of access to entrepreneurial education and training. Access to 
entrepreneurial education and training was established to be one of the factors in this 
study that have a significant impact on EI. This notion is reinforced by Rasheed and 
Rasheed (2015, p.261) who indicate that “there would be an increase in the number 
of people who would be successful entrepreneurs if they were identified, recruited and 
nurtured throughout the educational process”. Further, the focus group findings 
indicated that entrepreneurial education and training does play a pivotal role in 
determining EI. Therefore, the null hypothesis is accepted, and the alternative 
hypothesis is rejected.  
H4a: Family responsibilities ascribed to black female millennials hinder them from 
starting businesses 
H4b: Family responsibilities ascribed to black female millennials encourage them to 
start businesses 
Main finding: Family responsibilities was found to be one of the most significant 
factors influencing EI in this study. According to Newton and Shreeve (2002), a person 
may find themselves with added responsibilities such as family that may put added 
pressures on their actual, or desired, income level and therefore impede on any risk 
taking/ entrepreneurial activities. We can therefore deduce that motherhood and the 
role of being a wife do have an impact on the decision that black female millennials 
take in determining whether to pursue entrepreneurial ventures. Further, given that the 
focus group indicated that this impact may be negative in some instances, the null 
hypothesis is accepted, and the alternative hypothesis is rejected. 
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4.4 Chapter summary 
Chapter 4 reported the details of data collection, interpretation, and analysis. This 
process entailed the investigation of each of the instruments used for data collection 
– namely, the focus group and the questionnaire. The findings of the focus group were 
analysed by means of a thematic analysis, and the results were reported. The process 
through which the questionnaires were analysed – factor analysis, reliability, 
exploratory data analysis, correlation, and multiple regression analysis – was also 
discussed. A discussion of whether the findings were consistent with those of the focus 
group was also included. The next chapter will report on the conclusion and the 
limitations of the study, as well as recommendations for future research.  
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CHAPTER FIVE: CONCLUSION, LIMITATIONS, AND RECOMMENDATIONS 
5.1 Introduction 
Entrepreneurial Intentions have been proposed as the results of demeanour, 
emotional standards and the perceived behavioural control of the person 
(Acheampong, 2018). The positive conviction towards entrepreneurship impacts 
positively in the consideration of starting one own’s business, while the negative 
conviction results in the contrary (Sampedro, Fernandez-Laviada, Crespo, 2014). 
Individuals therefore make a negative or positive association with certain constructs 
which influence their EI (Sampedro et al, 2014). This section will therefore unpack the 
findings of this study and assume the form of the conclusions that the researcher has 
reached about the things that were studied (Thomas, 2003). This chapter will also 
reflect on the objectives and hypotheses of the study and discuss their relevance to 
the findings. The purpose of this exercise is to establish whether the objectives have 
been met, and which of the hypotheses to accept and which to reject. 
 
5.2 Comparison of focus group and questionnaire findings 
As discussed in Chapter 3, two instruments for data collection were used for the 
purpose of triangulation and for the focus group findings to guide the development of 
the questionnaire. Therefore, this section compares the consistency of the results of 
the from the focus group interviews under the cross-sectional study with the findings 
of the main survey. 
 
5.2.1 Entrepreneurial intentions findings: 
According to the focus group participants, entrepreneurial intentions were present 
among black female millennials. The participants stated that the level varied among 
individuals, depending on numerous factors such as access to resources; self-efficacy, 
family background and societal factors; family responsibilities; black economic 
empowerment; culture, race, and gender; and entrepreneurial education and training. 
During the questionnaire analysis new themes emerged, while other themes were 
broken up into more than one. The findings of the questionnaire indicated that some 
of these factors did not have an impact on EI, others had an inverse relationship, and 
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yet others had a positive impact. The following factors, according to the correlation 
and multiple regression analyses, were considered not to have an impact on EI: 
• Financial stability: this was a new result that emerged from the cross-
sectional study and that was merely alluded to in the focus group. Financial 
stability in this instance could have been viewed as job security and steady 
income, where respondents feel that one would not consider 
entrepreneurship if they have sufficient and steady income. Thus, this 
theme can be considered as consistent. This theme could be investigated 
in future research.  
• Self-efficacy: contrary to the focus group findings, the main study analysis 
indicated that there was no relationship between self-efficacy and EI. The 
reason for this could be that there are other more critical factors impact on 
EI and confidence in one’s own ability is not one of the critical factors.  
The following variables were considered to have an inverse relationship with EI: 
• Access to resources: the focus group findings indicated that greater access 
to resources would imply an increase in EI. By contrast, the questionnaire 
findings indicated that this was not the case, but rather that there was an 
inverse relationship between the two variables. The contrast could be as a 
result of the interpretation of the term resources. Depending on the 
interpretation of the term one would either agree that resources are pivotal 
while the other could state that it is not. For this reason the ease of access 
becomes immaterial. On the basis of the focus group, the null hypothesis 
will be accepted as the findings of the focus group did indicate that black 
female millennials do have difficulty accessing resources, however this 
factor is not deemed as one that would diminish black female millennials 
entrepreneurial intentions. 
• Family background: the impact that one’s family has on entrepreneurship 
was considered critical, and that the greater the exposure to 
entrepreneurship through the family, the higher an individual’s level of EI. 
The questionnaire findings indicated otherwise, such that it was considered 
that the less exposed one was to entrepreneurship, the more likely that they 
would have entrepreneurial aspirations. The contrast in this regard could 
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be attributed to the fact that the majority of the focus group members had 
family member who has ventured into entrepreneurship.  
The following variables were considered to have a positive relationship with EI: 
• Family responsibilities: the focus group indicated that family responsibilities 
were not seen by black female millennials as entirely limiting. They 
indicated that family responsibilities did in some respects have a negative 
impact on EI, as certain fields would not be accommodating to women who 
double hat as family and career women. The questionnaire findings 
indicated that there was an inverse relationship in which the fewer family 
responsibilities black female millennials had to take on, the more 
entrepreneurial aspirations they would possess, this then concretises the 
reason for accepting the hypothesis which posit that family responsibilities 
ascribed to black female millennials hinder them to start businesses (H4a).  
• Black economic empowerment: the focus group indicated that BEE was 
considered to impact EI negatively, particularly when opportunism had 
resulted in the negative application of this policy. However, the 
questionnaire findings indicated that BEE could be seen as a motivating 
factor for entrepreneurship among black female millennials. 
• Impact of entrepreneurial education and training, and access to 
entrepreneurial education and training: these two themes emerged from the 
questionnaire analysis. In the focus group, the members felt that the greater 
the access to and impact of entrepreneurial education and training, the 
higher the level of entrepreneurial intentions. This finding was consistent 
with that of the questionnaire findings, although the impact of 
entrepreneurial education and training was not considered to have great 
significance. The analysis revealed that this hypothesis could be analysed 
in two ways – that is, by means of the impact of entrepreneurial education 
and training and by means of access to entrepreneurial education and 
training. Access to entrepreneurial education and training was established 
to be one of the factors in this study that have an impact on EI. 
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Although there were instances where the findings of the focus group and of the 
questionnaire were different, both instruments uncovered legitimate perspectives that 
have proven to be insightful.  
 
5.3 Conclusion 
On the basis of the findings in Chapter 4, we can determine whether the objectives of 
the study have been met, and whether the hypotheses of the study can be accepted 
or rejected.  
To reiterate, the objectives of the study were as follows:  
 
5.3.1 Primary objective 
The primary objective of this study is to determine the factors that impact 
entrepreneurial intention among black female millennials. 
 
5.3.2 Findings and conclusion of the primary objective 
It can be concluded that the primary objective of the study has been fulfilled, as the 
factors that influence black female millennials have been established by means of the 
focus group findings, reinforced by the findings of the questionnaire. 
 
5.3.3 Secondary objectives 
The study was carried out with the intention of fulfilling three secondary objectives, set 
out in accordance with the primary objective:  
• To identify perceptions that black female millennials have of entrepreneurship 
The finding pertinent to this objective was that perceptions of entrepreneurial 
intentions were found to vary from individual to individual, depending on their 
circumstances. It can be concluded that, although the perception of entrepreneurship 
is generally good, there are factors that can negatively impact that perception, and 
that others can impact EI positively. Factors that impact EI negatively are those that 
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were established to have a negative relationship with EI, as shown in Chapter Four 
(i.e., those whose increase implies a decrease in EI). Factors that impact EI positively 
are those that were established to have a positive relationship with EI (i.e., those 
whose increase also yields an increase in EI).  
• To determine the factors that influence black female millennials’ perceptions of 
entrepreneurship 
According to the findings relevant to this objective several factors influence the 
perception of entrepreneurial intentions: financial stability, access to resources, self-
efficacy, family background, family responsibilities, impact of entrepreneurial 
education and training, and access to entrepreneurial education and training. Thus, 
this objective was met, as these factors were identified.  
• To identify factors influencing the entrepreneurial intentions of black female 
millennials. 
The data analysis revealed that the factors that influence entrepreneurial intentions 
among black female millennials were found to be black economic empowerment, 
family responsibilities, and access to entrepreneurial education and training, as shown 
in Figure 2 below. 
Figure 2: Factors influencing entrepreneurial intentions of black female millennials 
103 
 
 
 
In conclusion, the respondents in this study indicated that the most important factor 
influencing black female millennials is black economic empowerment. Thus, when 
BEE policies relevant to entrepreneurship are applied, the more likely it is that 
individuals will have the desire to establish their own businesses.  
The second most important determinant of EI for the respondents is that of family 
responsibilities. In the absence of the role of being a mother or a wife, an increased 
number of black female millennials would consider entrepreneurship as a viable career 
option. 
The third most important factor of entrepreneurial intention is access to entrepreneurial 
education and training. The participants in this study indicated that access to 
entrepreneurial education and training would increase their desire to pursue 
entrepreneurial intention. Thus, the more that programmes are available and the 
easier it is to access such programmes, the more likely it is that these individuals would 
consider entrepreneurial intentions. 
Even though key findings have been established in this study, it is imperative to note 
that there are some limitations that have hampered this process. These limitations 
should be considered, particularly where future studies are concerned, in order to 
Entrepreneurial 
intentions
Black economic 
empowerment
Access to 
entrepreneurial 
education and 
training
Family 
responsibilities
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ensure that further insights are found in this field to encourage participation in 
entrepreneurship.  
The next section will discuss the limitations uncovered in this study.  
 
5.4 Limitations of the study 
Several limitations were noted by the researcher during the compilation of this report. 
 
5.4.1 Sampling limitations 
The sampling technique that was applied limits the generalisation of the findings of the 
study. 
 
5.4.2 Language limitations 
The focus group and the survey were conducted in English. The use of other South 
African languages could have attracted more respondents to participate in either the 
questionnaire or the focus group. Therefore, language barriers decreased the number 
of respondents who could be reached.  
 
5.4.3 Location limitations 
The focus group was conducted among people based in Johannesburg and Pretoria 
– the areas closest to the researcher. Therefore, there may be similarities in their views 
and experiences of the topic. An inclusion of individuals from other parts of the country 
could have provided even more insight.  
 
5.5 Recommendations for future research  
During the process of data collection, the collection instruments could be designed so 
that participants are asked to respond to the questions in a way that applies to them 
personally, rather than their being asked to provide their views on the group in general 
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(i.e., black female millennials). The use of an existing questionnaire could also be the 
best option to ensure the internal consistency of variables – i.e., reliability.  
The findings of this study could be examined through longitudinal studies to assess 
whether there would be improvements in EI once the relevant factors have been 
addressed.  
Studies could be conducted to ascertain whether there are contrasts between black 
female millennials and other races, or males, and/or generations in relation to 
entrepreneurial intentions. 
A cross-tabulation could be conducted between the variables to ascertain what kind 
of correlation exists between the demographic items and the other variables revealed 
in the study.  
 
5.6 Chapter summary 
Chapter 5 sought to conclude the dissertation by addressing the objectives laid out in 
Chapter 1. This chapter consisted of an introduction that provided the context and 
layout of the entire chapter. It was followed by the conclusion of the chapter, in which 
the primary and secondary objectives of the study were recapped and the findings 
relevant to them stated. Thereafter the limitations of the study and recommendations 
of future research were discussed to guide further investigations that could be pursued 
to address concepts and other perspectives that lay beyond the scope of this 
dissertation.  
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APPENDIX 1: QUESTIONNAIRE 
Factors influencing black female millennials’ entrepreneurial intentions 
Greetings valued participant,  
 
You are invited to participate in a study being conducted on the factors that influence black female 
millennials’ entrepreneurial intentions. The research is part of my studies towards a Master of Commerce 
(MCom) degree in Business Management at the University of Johannesburg.  
 
Participation in the study is completely voluntary. The data collected will be treated with the strictest 
confidentiality and used for research purposes only. This questionnaire consists of eight sections and 
should take 10 minutes to complete. It would be appreciated if you take your time to answer every 
question. 
 
Should you have any queries related to this survey or the study, you may contact me on the following 
email address: 201116406@uj.student.ac.za  
 
Thank you in advance for your participation.  
 
Kind regards, 
Dumisa Vinindwa 
 
Please indicate your answers with an “X”  
 
Section 1: Demographic Data 
This section is aimed at obtaining a description of you in terms of gender, age, race, marital status and 
education. The information gathered in this section will enable the researcher to compare perceptions 
and views of different individuals.  
1.1 Gender 
Example: 
1.1 Gender 
Female X 
Male  
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Female 1 
Male 2 
 
1.2 Age (in complete years) 
16 years or younger 1 
17 – 19  2 
20 – 25 3 
25 – 29 4 
30 – 35  5 
36 – 37  6 
38 or older 7 
 
1.3 Ethnicity 
Black African  1 
Coloured 2 
Indian or Asian 3 
White 4 
 
1.4 Highest Educational Qualification 
Some Primary School Completed 1 
Primary School Completed  2 
Some High School Completed 3 
Matric/ Grade 12 Completed 4 
Technical College Diploma 5 
University of Technology/University Diploma 6 
University Degree (B-Degree or Honours) 7 
Postgraduate Degree (Master’s or Doctorate) 8 
 
1.5 Home Language 
Afrikaans 1 
English 2 
IsiXhosa 3 
IsiZulu 4 
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Ndebele 5 
SePedi  
SeSotho 6 
SiSwati 7 
TshiVenda 8 
SeTswana 9 
Xitsonga 10 
Other, please specify: 11 
 
1.6 Employment Status 
Unemployed 1 
Self-Employed 2 
Full-time employed by an organisation 3 
Part-time employed by an organisation 4 
Full-time student 5 
Part-time student 6 
Housewife or househusband 7 
Retired 8 
Other, please specify: 9 
 
1.7 Marital Status 
Single 1 
Married or living with a partner 2 
Living with parents 3 
Divorced 4 
Separated  5 
Widowed 6 
Remarried 7 
Other, please specify: 8 
 
1.8 Area of Residence 
Suburb (Urban Area) 1 
Township 2 
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Village (Rural Area) 3 
 
Section 2: Entrepreneurial Intentions 
Entrepreneurial intentions refers to individuals’ desire and willingness to start a business. The aim of this 
section is to uncover whether black female millennials have the desire to start businesses and which 
factors influence those desires or lack thereof.  
For this section please indicate to what level you agree with the statements provided. The scale ranges 
from “Strongly Disagree” with the statement to “Strongly Agree” with the statement.  
 
S
trongly 
D
isagree 
D
isagree 
N
eutral 
A
gree 
S
trongly 
A
gree 
2.1 Black Female Millennials have desires to start 
businesses  
1 2 3 4 5 
2.2 Black Female Millennials have opportunities to become 
entrepreneurs  
1 2 3 4 5 
2.3 Black Female Millennials have negative perceptions of 
entrepreneurship  
1 2 3 4 5 
2.4 Black Female Millennials have positive perceptions of 
entrepreneurship  
1 2 3 4 5 
2.5 Unemployment can lead to black female millennials 
starting a business 
1 2 3 4 5 
2.6 Individuals who inherit business are naturally 
entrepreneurial  
1 2 3 4 5 
2.7 Working for a provides more financial stability than 
starting a business 
1 2 3 4 5 
2.8 Black female millennials prefer to work for a company 
because it is lower risk than starting a business 
1 2 3 4 5 
 
Section 3: Access to Resources 
Resources refer to the tools or items that facilitate the process of starting and running a business. This 
section aims to uncover the ease with which black female millennials can access such resources and the 
impact that their ability to access such resources has on their desire to start businesses.  
For this section please indicate to what level you agree with the statements provided. The scale ranges 
from “Strongly Disagree” with the statement to “Strongly Agree” with the statement.  
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S
trongly 
D
isagree 
D
isagree 
N
eutral 
A
gree 
S
trongly 
A
gree 
3.1 Start-up capital/finance is easily accessible 1 2 3 4 5 
3.2 Lack of financial resources limits the desire to start a 
business 
1 2 3 4 5 
3.3 Lack of entrepreneurship information limits the desire to 
start a business 
1 2 3 4 5 
3.4 Obtaining premises to run a business is difficult 1 2 3 4 5 
3.5 Labour costs decrease black female millennials’ desire to 
start a business 
1 2 3 4 5 
 
Section 4: Self-Efficacy, Family Background and Societal Factors 
Self-efficacy refers to an individual’s belief in their own capacity to act in specific situations or to cope 
with specific tasks. Family background and social factors refers to the issues relevant to the individual’s 
family and society which impact on black female millennials desires to start businesses. This section is 
aimed at uncovering which of these factors have a greater impact on black female millennials’ intentions 
to start businesses in comparison to other factors.  
For this section please indicate to what level you agree with the statements provided. The scale ranges 
from “Strongly Disagree” with the statement to “Strongly Agree” with the statement.  
 
S
trongly 
D
isagree 
D
isagree 
N
eutral 
A
gree 
S
trongly 
A
gree 
4.1 Individuals from families with businesses are more likely 
to become entrepreneurs 
1 2 3 4 5 
4.2 black male millennials are more entrepreneurial than 
black female millennials 
1 2 3 4 5 
4.3 Family support influences the decision of black female 
millennials to start a business 
1 2 3 4 5 
4.4 Mentorship is important for black female millennials who 
aspire to become entrepreneurs  
1 2 3 4 5 
4.5 Black female millennials lack the confidence to be 
entrepreneurs 
1 2 3 4 5 
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4.6 Black female millennials do not start businesses due to 
black tax obligations 
1 2 3 4 5 
4.7 Black female millennials postpone establishing 
businesses due to black tax obligations 
1 2 3 4 5 
4.8 Black female millennials from wealthy families are more 
likely to establish their own businesses than those from 
poorer families 
1 2 3 4 5 
4.9 Black female millennials in cities are more likely to start a 
business than those in townships or rural areas 
1 2 3 4 5 
 
Section 5: Family responsibilities and Entrepreneurship  
Black female millennials have varying roles that they fulfil within their families. This section focuses on 
the role of black female millennials as mothers and/or wives and the extent to which this role impacts on 
their entrepreneurial intentions.  
For this section please indicate to what level you agree with the statements provided. The scale ranges 
from “Strongly Disagree” with the statement to “Strongly Agree” with the statement. 
 
S
trongly 
D
isagree 
D
isagree 
N
eutral 
A
gree 
S
trongly 
A
gree 
5.1 The roles of being a mother and/or a wife conflicts with 
being an entrepreneur 
1 2 3 4 5 
5.2 Mothers and/or wives do not have sufficient time to 
pursue entrepreneurial ventures 
1 2 3 4 5 
5.3 Motherhood and/or marriage are demanding and thus 
leaves little time for entrepreneurship 
1 2 3 4 5 
5.4 Black female millennials who are not mothers and/or 
wives are likely to be successful entrepreneurs  
1 2 3 4 5 
 
Section 6: Black Economic Empowerment 
Black Economic Empowerment was formally implemented with the aim of empowering previously 
disadvantaged individuals in establishing businesses as well as increasing their employment and 
promotion opportunities within organisations. This section aims to uncover the impact of BEE (including 
BBBEE) and its intended and/or unintended consequences on black female millennials’ desires to start 
businesses.  
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For this section please indicate to what level you agree with the statements provided. The scale ranges 
from “Strongly Disagree” with the statement to “Strongly Agree” with the statement. 
 
S
trongly 
D
isagree 
D
isagree 
N
eutral 
A
gree 
S
trongly 
A
gree 
6.1 Black Economic Empowerment encourages 
entrepreneurship  
1 2 3 4 5 
6.2 Black Economic Empowerment is used as a window-
dressing/fronting tool 
1 2 3 4 5 
6.3 Black Economic Empowerment discourages 
entrepreneurship 
1 2 3 4 5 
6.4 Black Economic Empowerment has assisted black 
female millennials to start their own businesses 
1 2 3 4 5 
 
Section 7: Culture, Race and Gender 
This section seeks to understand whether culture, race and gender have an impact on black female 
millennials’ entrepreneurial intentions and if so, to what extent. 
For this section please indicate to what level you agree with the statements provided. The scale ranges 
from “Strongly Disagree” with the statement to “Strongly Agree” with the statement. 
 
S
trongly 
D
isagree 
D
isagree 
N
eutral 
A
gree 
S
trongly 
A
gree 
7.1 In my culture, young women are encouraged to start 
their own business 
1 2 3 4 5 
7.2 Entrepreneurship is a male dominated field 1 2 3 4 5 
7.3 Entrepreneurship is not encouraged in black 
communities 
1 2 3 4 5 
 
Section 8: Entrepreneurial Education and Training 
Education refers to formal qualifications obtained from higher education institutions such as colleges and 
universities. Training refers to skills training in entrepreneurship accessible from different place such as 
companies, government institutions, etc. This section seeks to establish whether entrepreneurial 
education and training impact black female millennials’ desires to establish their own businesses.  
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For this section please indicate to what level you agree with the statements provided. The scale ranges 
from “Strongly Disagree” with the statement to “Strongly Agree” with the statement. 
 
S
trongly 
D
isagree 
D
isagree 
N
eutral 
A
gree 
S
trongly 
A
gree 
8.1 Training can increase black female millennials’ desires to 
start businesses 
1 2 3 4 5 
8.2 Education can increase black female millennials’ desires 
to start businesses 
1 2 3 4 5 
8.3 Entrepreneurship training is one of factors that determine 
whether black female millennials start their own businesses  
1 2 3 4 5 
8.4 Entrepreneurship education is easily accessible 1 2 3 4 5 
8.5 Entrepreneurship training is easily accessible      
8.6 Entrepreneurship education is affordable 1 2 3 4 5 
8.7 Entrepreneurship training is affordable  1 2 3 4 5 
8.8 Black female millennials who study towards tertiary 
qualifications in entrepreneurship are more likely to become 
entrepreneurs than those who do not study entrepreneurship 
1 2 3 4 5 
Thank you for participating in this questionnaire! 
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